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Our Viewpoint panel is made up of local residents who wish to share their views and help
ensure the council is delivering great services in their area. Members are consulted with
on a regular basis on key topics. We aim to keep the panel as representative as possible
of the population of South Gloucestershire and any over or under representations are
balanced using weighting.

1. Key Findings
In this survey participants were asked questions relating to 3 main categories;
communication & engagement, the council’s website and online services, and public
health and related services. Key findings for each of these areas are detailed below:
1.1 Communication and engagement
Questions in this section aimed to gather residents’ views on the ways in which the council
provides information and engages with them.
 Just over half of respondents felt that the council keeps residents well informed
about the services and benefits that are relevant to them (48% fairly well informed &
4% very well informed).
 When asked how they find out about council services the most popular method was
through the council’s website with 65% of respondents confirming this is currently a
way they access information.
 The majority of respondents said they were able to contact the council when they
wanted to (77%).
 The main reason given for being unable to contact the council was no response at the
contact centre (41%), followed by being unable to find the correct department
responsible for the service required (37%).
 Just over a third of respondents (36%) felt satisfied with the level of engagement the
council offer to local residents, with the largest proportion answering that they were
neither satisfied or dissatisfied (40%).
 Respondents felt the council could better engage with local residents by making it
clearer how they can get involved in decision making (50%).
 The way in which respondents would most like to engage with the council was
through the council’s website with 90% of respondents stating they were very likely
to engage with the council by getting information from the council website and 86%
stating they would be likely to order a service/pay a bill/report a problem through the
council’s website.
 The least popular method of engagement was contacting the council through social
media with 64% of participants advising they would be unlikely to do this.
1. 2 The council’s website and online services
In this section participants were asked about their use of the internet and the council’s
website.
 94% of respondents use the internet.
 When asked about confidence using the internet the majority of participants responded
positively with a minimum of 85% selecting confident for all statements.
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 96% of respondents who use the internet had visited the council’s website with the
majority being satisfied with the website overall (62% fairly satisfied, 12% very
satisfied).
 When asked why they had visited the council website, the main reason was to get
information or advice (85%).
 Respondents advised they would be more likely to use the internet for council
services if their concern or issue was processed more quickly than when using
other methods.
1.3 Public health
This section asked respondents for information on their lifestyle and behaviours covering 8
different areas; Information and advice, Health and wellbeing, Sleep, Mental health and
wellbeing, Alcohol and drinking behaviours, Smoking, Physical activity and Healthy eating.
Information and advice
 The preferred method for accessing help and information on support services was
online with the majority of respondents selecting this option in all categories.
 91% of respondents have been to their GP/Doctor for help and information on their
health and wellbeing while just 5% have used a phone support line.

Health and wellbeing
 Nearly three quarters of participants would rate their overall health and wellbeing as
good or excellent (55% and 18%, respectively).
 The majority of respondents displayed characteristics of good health with 70% advising
they have not been diagnosed as diabetic, overweight, underweight or with high
cholesterol. 85% also confirmed they could carry out a range of day to day activities
without assistance.
 50% had not taken any prescribed medicine in the last week, however 43% had taken
it every day. Age significantly impacted these results with 70% of 16-34 year olds
having taken no prescribed medication in the last week whilst 73% of respondents over
the age of 64 had taken it every day.
Sleep
 When asked how many hours of sleep they get each night, the largest proportion of
respondents stated 7 hours (35%).
 Generally participants were able to get to sleep easily with nearly half of all participants
(46%) going to sleep within 10 minutes and just over half (53%) confirming it is not
often that they are unable to get to sleep through worry.
Mental health and wellbeing
 The statement with the highest level of agreement was ‘I would go to my GP if I felt I
had a mental health problem’ with 82% of respondents agreeing.
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 Only 24% of respondents agreed with the statement, ‘I would feel comfortable talking to
my employer about a mental health problem’ making this the statement with the lowest
level of agreement.
Alcohol and drinking behaviour
 When asked how often they have a drink containing alcohol, the response with the
highest proportion of respondents was 2-4 times a month (28%), closely followed by 23 times a week (26%).
 Generally the number of units consumed were low with just under half (46%) having 12 units on a typical drinking day and 80% drinking 6 or more units in one occasion less
than monthly (45% less than monthly, 35% never).
 The preferred environment for drinking alcohol was at home (76%).

Smoking
 Over two thirds of respondents said no one in their household smokes (62%).
 3% of participants use an e-cigarette of which 64% quit smoking through the use of an
e-cigarette.
 Three quarters of those who smoke do so in the garden (76%).

Physical activity
 Almost one fifth of respondents did not do a minimum of 30 minutes of physical activity
on any day in the week the survey was completed.
 15% completed 30 minutes of activity every day.
 The main factor preventing respondents from taking part in physical activity was time
(43%).

Healthy eating
 Participants generally portrayed behaviours of healthy eating with the majority stating
they often or always have a healthy diet (73%), have breakfast (79%), eat five portions
of fruit and vegetables a day (55%) and have three meals a day (72%).
 When asked about what they drink 95% advised they never or rarely have energy
drinks and 59% never or rarely have fizzy drinks.
 Few respondents found that their healthy eating was affected by money with 88%
having never used a food bank, 74% have never cut the size of meals due to money,
76% have never skipped a meal due to lack of money and 54% never worrying about
being able to afford to feed their family.
 Just over two fifths stated they had never struggled to find affordable healthy options to
feed their family. 10% said always or often to this same statement making it the
statement with the largest proportion of respondents in agreement.

Page 6

2. Introduction
2.1 Background
This report provides a summary of findings from a survey of South Gloucestershire
Council’s residents’ panel. The survey was conducted in October 2018. Members of the
Viewpoint panel were asked for their feedback on council communications, digital services
and public health services. The results will inform the relevant service areas and support
their decision making processes. Some questions are also used to monitor council
performance.

2.2 Methodology
The survey was sent to all 2290 members of the Viewpoint panel either by post or by
email. The survey was open from 5th October 2018 until 31st October 2018.

2.3 Sample, Response and weighting
A total of 1197 completed surveys were received giving a response rate of 52%.
The panel aims to be as representative of the population of South Gloucestershire as
possible, therefore any over- or under-representations with regards to certain
demographics are balanced by weighting the data to match the proportions present in the
population. Quantitative data has been weighted by comparing the demographics of the
respondents to population information taken from the 2011 census (Office for National
Statistics).
The results are weighted by male and female genders and ethnicity (white and black and
minority ethnicities, BME). In the past data has not been weighted by age due to large
discrepancies between the distribution of age groups within the sample and the South
Gloucestershire population as a whole. A panel refresh in Summer 2018 resulted in the
distribution of age being enough to include this in our weighting calculations. Data has
been weighted by four age categories (16-34, 35-44, 45-64, 65+). The data is also
weighted by geographical location including wards within South Gloucestershire and
priority neighbourhoods. There are five priority neighbourhoods in South Gloucestershire:






Cadbury Heath
Kingswood
Patchway
Staple Hill
Yate & Dodington

These areas were defined using the English Indices of Deprivation as areas where higher
numbers of people do not achieve their full potential, have poorer health outcomes, are
employed in less well paid jobs or are unemployed and have higher levels of crime. For
further information please visit http://www.southglos.gov.uk/community-and-living/strongercommunities/priority-neighbourhoods/
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Figure 1: Map of priority neighbourhoods

© Copyright South Gloucestershire Council 2018. All rights reserved.
© Crown Copyright and database rights 2014 Ordnance Survey 100023410. All rights reserved.
Contains National Statistics data © Crown Copyright and database right 2018.

Base numbers shown for graphs/charts in this report reflect the weighted number.
Qualitative data (comments questions) has not been weighted.
A full breakdown of the sample profile is available in appendix A.
2.4 Reporting
This report presents survey findings by subject area and follows the format of the
questionnaire included in the appendix of this report.
A summary of each question is provided and some of the key significant findings for
gender, age, and priority neighbourhoods in comparison to the rest of the district, are
included in this report. Full details of significance testing can be found in appendix B.
Sums of percentages reported in this document may deviate from the actual total due to
rounding. Greater deviations from 100% occur where respondents were able to choose
multiple options and percentages are based on the number of respondents.
For each survey question, the difference in views of different sample groups have been
tested for significance at a 95% confidence level. The sample groups are: age (16-34, 3544, 45-64 and 65+), gender and priority neighbourhoods vs rest of district. These
differences are discussed throughout the report where relevant.
A full list of all comments made is available on request.
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3. Communication and engagement
The first section of the survey asked residents for their views on the ways in which the
council provides information and engages with the public.
3.1 Information on council services (Questions 1-2)
The majority of respondents (52%) felt that the council keeps them well informed about
services and benefits that are relevant to them with 48% (the largest proportion) selecting
‘fairly well informed’ and 4% selecting ‘very well informed’.
Figure 2: Keeping residents informed about services
Overall, how well do you think South Gloucestershire Council keeps residents informed about
services and benefits that are relevant to them?
50%

48%

45%
40%

37%

35%
30%
25%
20%
15%
10%
5%
0%

8%
4%

4%
Very well informed

Fairly well informed

Not very well informed

Not well informed at all

Don't know

Base: All respondents (n=1187)

Respondents from priority neighbourhoods were significantly more likely to feel well
informed. 56% of respondents from priority neighbourhoods felt ‘fairly well informed’
compared with 46% from the rest of the district. 8% from the rest of the district stated they
were ‘not well informed at all’ whilst just 2% from the priority neighbourhoods selected this
response.
Analysis by age shows that 16-34 year olds were significantly less likely to feel ‘very well
informed’ than those over the age of 64 (0% compared to 10%) and those under the age of
45 were significantly more likely to say they were ‘not very well informed’ when compared
to respondents over the age of 64 (40% of 16-34 and 40% of 35-44 compared to 30% of
65+).

The majority of respondents use the council’s website to find out about council services as
can be seen in the graph below. The least preferred service for accessing information was
the councils ‘newsroom’ with only 2% subscribing to these news emails.
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Figure 3: Finding out about council services

How do you currently find out about South Gloucestershire Council and
the services it provides?
The council’s website
Printed information provided by the council
Reports in local media
Word of mouth
Community notice boards
The council’s social media sites/pages
Social media other than council social media sites
Council notice boards/screens in council buildings
From your local councillor(s)
Council texts, emails or e-newsletters
Direct contact with the council
Do not find out any information
Subscription to the council’s news email ‘Newsroom’
Other

65%
36%
35%
33%
10%
10%
8%
7%
7%
7%
5%
5%
2%
1%
Base: All respondents (n=1189)

Other sources used for finding out about the services provided by the council are detailed
in the table below:
Figure 4: Other sources
No. of
respondents
Local news sources
7
Local events
1
Internet Search
1
Councillor
1
Word of mouth
1
Letter
1
Library
1
Source

3.2 Making contact with the council (Questions 3-4)
Participants were asked if they had ever wanted to make contact with the council and not
been able to. Just over three quarters said no (77%) and 19% said yes, the remainder did
not know.
The graph below shows the reasons these 19% were unable to make contact with the
council. The main reason was no response from the contact centre phone line (41%).
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Figure 5: Reasons for being unable to contact the council
For which of the following reasons were you unable to make contact with the council?
41%

Called the contact centre but no response

37%

Unable to find the correct department responsible for the service

29%

The council’s website is difficult to use

21%

Other

14%

The particular person I wanted to speak to was not available

4%

No access, or limited access, to the internet
Unable to travel to the council offices

2%

Difficulty reading or writing

2%

I have a physical disability or illness

1%

Language barriers

Base: Respondents who had not been able to make contact with the council (n=228)

Respondents over the age of 64 were significantly more likely than 16-34 year olds to be
unable to contact the council due to no access or limited access to the internet (8%
compared to 0%).
Other reasons for being unable to make contact with the council are listed in the table
below:
Figure 6: Other reasons
Reason
No response to request
Hold time is too long
Error on website / social media page
No email contact available
Could not find correct phone number
No voicemail available if no answer
Could not find the address
Disability
No easy read version available
Unhelpful staff

No. of
respondents
10
6
5
5
3
2
1
1
1
1
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3.3 Council engagement (Questions 5-7)
When we refer to engagement we mean giving local people information about the council,
asking them for their views and giving them a direct say in decision making. When asked
how satisfied or dissatisfied they were with the level of engagement offered by the council
the largest proportion of respondents were neither satisfied nor dissatisfied (40%). Over a
third were satisfied (36%) and just over one fifth were dissatisfied (22%).
Figure 7: Satisfaction with levels of engagement
Overall, how satisfied or dissatisfied are you with the level of engagement the council offers to local
residents?
45%

40%

40%
35%

32%

30%
25%
20%

16%
15%
10%
5%

6%

4%

2%

0%
Very satisfied

Fairly satisfied

Neither satisfied nor
dissatisfied

Fairly dissatisfied

Very dissatisfied

Don't know

Base: All respondents (n=1190)

Analysis by age showed that 16-34 year olds were more likely to give a neutral response
to this question (neither satisfied nor dissatisfied) with 45% of this age group selecting this
response compared to 33% of 35-44 year olds, 41% of 45-64 year olds and 38% of those
over the age of 64.
Respondents were asked how they thought the council could better engage with local
residents. 50% felt the council could make it clearer how residents can get involved in
decision making. This was the highest rated response.
Figure 8: Ways to better engage with local residents
Which three things do you think the council could do to better engage with local residents?
50%

Make it clearer how residents can get involved in decision-making

41%

Explain more clearly its decisions when they affect you
Be more visible in the community

40%

Explain more clearly how it is using your money

40%
38%

Demonstrate more clearly how it is acting on residents’ feedback

19%

Further improve its customer service

16%

Increase residents’ access to local councillors

12%

Make more use of existing community networks

8%

Make more use of jargon-free and plain English

7%

Encourage more people to vote in local elections
Don’t know
Other

2%
3%

Base: Respondents who were not satisfied with the level of engagement (n=761)
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Additional suggestions left under the option ‘other’ are detailed in the table below:
Figure 9: Other
Answer
Listen to feedback more
More communication with residents
Newsletter
Local media to cover significant decisions
Make website easier to use
No cabinet
More offline involvement
Make it clearer how to get involved in decisions
Make it clearer how to contact each department
More information on available services
Be accountable
More active social media

No. of
respondents
5
3
3
2
2
2
2
1
1
1
1
1

When asked about ways in which they would engage with the council in the future the
preferred method was ‘getting information about the council from it’s website’ with 90% of
respondents being likely to do this (53% very likely, 37% fairly likely). This was closely
followed by order a service/paying a bill/ reporting a problem through the council’s website
with 54% being very likely to engage the council in this way and 32% being fairly likely.
This confirms the importance of the council website as a tool of engagement in the eyes of
local residents.
Figure 10: Ways of engaging with the council
How likely would you be to use the following ways of engaging with the council in the future?
Ordering a service/paying a bill/reporting a problem through the council’s
website(1179)

54%

Ordering a service/paying a bill/reporting a problem through an app on
your smartphone or tablet(1155)
Signing up for text alerts on relevant services on your mobile phone(1156)

30%
12%

Signing up for email messages and alerts on services that are relevant to
you(1162)

23%

Accessing videos for information about council services(1145) 6%
Reading the council’s news e-mail ‘Newsroom’(1153) 9%

Very likely

Fairly likely

14%

19%
43%

16%

Getting information about the council from its website(1173)

Attending a local public forum to ask questions about the council(1156) 6%

23%

20%

Contacting the council through social media(1144) 7%

32%

14%

21%

Neither likely or unlikely

19%

23%

23%

24%

10%

26%

28%
30%

30%

Fairly unlikely

9%

40%
37%

26%
22%

15%

17%

53%

4%
3%

8%

6%

3%
2%

20%
20%

16%

27%

16%

Very unlikely

Base: See chart labels

Respondents over the age of 64 were significantly less likely than all other age categories
to be ‘very likely’ to get information via the council website (43% compared with 61% of 16Page 13

34, 55% of 35-44 and 52% of 45-64). The graph below gives a breakdown by age
regarding getting information about the council from its website.
Figure 11: Information from the council’s website by age
Getting information about the council from its website by age group
70%
60%

61%
55%
52%

50%
43%
40% 40%
38%

40%

16-34
35-44

31%

45-64

30%

65+

20%
10%
5% 4%
0%
Very likely

Fairly likely

7% 8%
2% 1% 3%

Neither likely or
unlikely

5%
1% 1% 1%

Fairly unlikely

4%

Very unlikely

Base: 16-34 (328), 35-44 (206), 45-64 (371), 65+ (231)

The method respondents were most unlikely to use was social media with almost two
thirds (64%) of participants stating they would be unlikely to engage with the council in this
way. Men were significantly less likely to use social media to contact the council than
women with 5% of male respondents selecting ‘very likely’ compared to 10% of women,
and 44% of all male respondents selecting ‘very unlikely’ compared to 36% of female
respondents. 16-34 year olds were significantly more likely to use social media to engage
with the council whilst respondents over the age 64 were significantly more likely to have
chosen ‘very unlikely’ for this statement. The graph below shows the breakdown by age of
responses concerning ‘contacting the council through social media’.
Figure 12: Engaging through social media by age
Contacting the council through social media by age group
59%

60%

50%
42%
40%

30%

27%
24%

21%
20%
15%
11%

18%
15%14%
12%

27%

20%

31%
28%

16-34
35-44
45-64

21%

65+

10%
5% 5%

5%
1%

0%
Very likely

Fairly likely

Neither likely or
unlikely

Fairly unlikely

Very unlikely

Base: 16-34 (324), 35-44 (207), 45-64 (358), 65+ (216)

Page 14

4. The council’s website and online services
In this section South Gloucestershire Council’s Digital Team asked residents about their
use of the internet and for feedback about the council’s website.
4.1 Using the internet (Questions 8-9)
Ninety four percent of respondents confirmed they use the internet and the majority of
these were very confident in using a wide range of online services as can be seen in the
graph below. The task most respondents were confident in completing was ‘using a search
engine to look for information online’ (87% very confident and 12% fairly confident). The
lowest confidence levels were for ‘verifying sources of information you found online’ with
14% advising they were not confident in this area.
Figure 13: Confidence and the internet
How confident are you with using the internet to do the following?
Using a search engine to look for information online (1186)
Downloading a document you found online (1183)

82%

Finding a website you have visited before (1179)

86%

Buying items or services from a website (1179)

85%

Buying and installing an app on a mobile phone or tablet (1174)

70%

Verifying sources of information you found online (1182)

58%

Completing online application forms (1177)

Fairly confident

13%

77%

Sending a message by email or instant messaging (1183)

Not very confident

Not at all confident

1%
0%

3%
1%

16%

11%

2%
1%

11% 2%1%
15%
28%

78%

3%
1%

14%

85%

Printing information directly from a webpage (1184)

Very confident

12% 1%
0%

87%

6% 4%
11% 3%
18%

3%1%

Not applicable

Base: See chart labels

Analysis by age shows that 16-34 year olds were significantly more likely to be ‘very
confident’ in all areas than respondents over the age of 34. The statement with the
greatest difference was ‘buying and installing an app on a mobile phone or tablet’ where
89% of 16-34 year olds were very confident compared with 63% of respondents aged 35
or over.
4.2 The council’s website (Questions 10-13)
Ninety six percent of survey respondents had visited the South Gloucestershire Council
website. Of these the majority were satisfied with the website (62% fairly satisfied, 12%
very satisfied). 9% expressed a level of dissatisfaction with the council website.
Respondents from a priority neighbourhood were significantly more likely to be fairly
satisfied with the website (70% compared with 61% from the rest of the district) whilst
those from the rest of the district were significantly more likely to be fairly dissatisfied (rest
of district 3%, priority neighbourhoods 9%).
Page 15

Figure 14: Satisfaction with website
How satisfied or dissatisfied with the website, overall?
70%
62%
60%
50%
40%
30%
20%

16%
12%
8%

10%

1%
0%
Very satisfied

Fairly satisfied

Neither satisfied nor
dissatisfied

Fairly dissatisfied

Very dissatisfied

Base: Respondents who had visited the council’s website (n=1121)

Analysis by age shows that 70% of 16-34 year olds were ‘fairly satisfied’ with the website
overall which is significantly more than all other age categories (35-44 = 61%, 45-64 =
60%, 65+ = 57%). Furthermore, 45-64 year olds were significantly more likely to be fairly
dissatisfied than 16-34 year olds (11% and 5% respectively).
The most common reason for visiting the council’s website was ‘to get information or
advice’ about a council service (85% of respondents).
Figure 15: Reasons for visiting the council website
For which reason did you visit South Gloucestershire Council
website?
Reason
To get information or advice (e.g. waste collection, school term
dates)
To report a problem

%
85%
41%

To make a payment (e.g. council tax, business rates)

35%

To comment on a consultation/planning application

26%

To find contact details for the council

25%

To apply for a service (e.g. joining a library, requesting a parking
permit)
To make a booking (e.g. bulky waste collection, registering a birth)

21%
21%

To view committee agendas, minutes and reports

7%

To find out about your councillor

6%

To provide feedback about the council

6%

Other

5%

To apply for a benefit (e.g. housing, council tax discount)

4%

Base: Respondents who had visited the council’s website (n=1138)
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Men were significantly more likely than women to visit the website to comment on a
consultation/planning application (32% compared to 20%) and 16-34 year olds were
significantly less likely to visit the website for this purpose (11% compared to 32% of
respondents over 34). Those aged 16-34 were also less likely to view committee agendas
(1% compared to 9% of 35+), or to report a problem (32% compared to 44% of 35+).
Other reasons given for visiting the council’s website are listed in the below table:
Figure 16: other reasons
No. of
respondents
8

Reason
Register for service
Request bins
Information on services
Job vacancies
Information on local area
Public transport information
Update personal details/services
School applications
Contact councillors
Researching council policies
Consultation
Access Ancestery
To make a complaint
To request information

7
6
4
4
3
2
2
1
1
1
1
1
1

When asked what would make them more likely to use the internet for council services
54% responded ‘if their concern or issue was processed more quickly than other methods’.
Figure 17: Increase internet use for council services
Which of the following ideas would make you more likely to use the internet for council services?
60%
54%
50%
40%
30%

35%

32%
26%
22%

20%
10%
4%
0%

If it was clear that it
If it was clear that
If your concern or issue
Not applicable - I
was more
online contact was
was processed more If the council website
already use the
environmentally friendly
cheaper for the council
quickly than other
was easier to use
internet for all council than other methods of
to run than offline
methods
services
accessing council
contact
services

None of the above

Base: All respondents (n=1185)
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5. Public health and related services
The questions in this section of the survey aimed to gather information about the lifestyles
and behaviours of local people to ensure public health services meet local needs and help
improve support available in the area. Local authorities have, since 1 April 2013, been
responsible for improving the health of their local population via health improvement
services, health protection services and commissioning sexual health, drug and alcohol
misuse, and public health nursing services. This transfer of public health from the NHS to
local government and Public Health England (PHE) was a policy change by central
government. It represents a unique opportunity to change the focus from treating sickness
to actively promoting health and wellbeing. The Secretary of State continues to have
overall responsibility for improving health – with national public health functions delegated
to Public Health England.
5.1 Information and advice (Questions 14-16)
Participants were asked how they would access help and information on a range of
support services. The results show that the preferred way to access these services is
online and the least popular method is over the phone.
Figure 18: Accessing help and information
How would you access help and information on the following support services if you required them?
90%
80%
70%
Alcohol and drug misuse(1017)

60%

Breastfeeding advice(974)
Healthy eating(1065)

50%

Physical activity programmes(1097)
Quitting smoking(955)

40%

Sexual health(992)

30%

Social isolation(1005)
Weight management(1018)

20%

Your own emotional health and wellbeing(1048)

10%
0%

Face to face

Leaflets

Online

Phone

Don't Know

Base: See chart labels

Analysis by age shows that 16-34 year olds were significantly more likely to access
information online than those over the age of 64 for all support services queried.
Women were more likely than men to be interested in accessing help and information face
to face. They were also more likely to use leaflets, however the preferred method was
online for both men and women in all categories (see appendix for full details of
significance testing).
When asked how they have obtained help and information in relation to their health and
wellbeing, 91% had used their GP/Doctor. Accessing information online was the second
highest rated at 66%. Comparing the answers to this question and the previous question
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suggests that people would like to be able to access help and information online but find it
easier to visit their GP/Doctor. It could be that online resources are not widely available for
all services or are not easy to use and/or find. The data suggests there is an opportunity to
increase the use of online sources around health and wellbeing if the resources are
improved.
Figure 19: Obtaining information on your health and wellbeing
Which of the following have you used for obtaining help and
information in relation to your health and wellbeing?
Source

%

GP/Doctor

91%

Internet

66%

Fri ends /fa mi l y

58%

Pha rma cy

56%

NHS 111

36%

Lea fl ets

29%

Lei s ure centres

19%

Speci a l i s t Cl i ni c

9%

Loca l & na ti ona l ca mpa i gns

8%

Support Group

6%

South Gl ouces ters hi re Counci l

6%

Publ i c Hea l th Engl a nd

5%

Loca l medi a

5%

Phone s upport l i nes

5%

None of the a bove

3%

Base: all respondents (n=1193)

Participants were asked if there were any other ways in which they would like to access
help and information relating to their health and wellbeing. 140 responses were left to this
question with the largest proportion (51%) stating that there were no further points they
would like to raise. 15 respondents (11%) felt that they would like to access help through
their GP if the services were improved, e.g. it was easier to get an appointment.
Figure 20: Any other comments
Are there any other ways in which you would like to access
help and information in relation to your health and wellbeing?
No. of
Comment
responses
None
72
Improved l oca l GP s ervi ces
15
Mi s c
12
Through s upport groups / communi ty s es s i ons
8
Loca l s ervi ces
7
Phone l i ne
4
Improved onl i ne res ources
3
Acces s to books on hea l th a nd wel l bei ng
3
Regul a r a dvi ce upda tes - ema i l s /texts /news l etters
3
Through the church
2
Through empl oyer
2
Fa ce to fa ce s ervi ces
2
Through s chool s
2
Mi nor i njury uni t
1
Reduced gym cos ts
1
Sma rtphone a pp
1
Support a t home for di s a bl ed
1
Through TV
1
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5.2 Your health and wellbeing (Questions 17-20)
Generally respondents believed themselves to be in good health with 55% rating their
overall health and wellbeing as ‘good’, 18% as ‘excellent’ and 23% as ‘average’. Only 5%
considered themselves to be in poor health.
Women were significantly more likely to rate their health as ‘excellent’ than men (21%
compared to 15%). Respondents over the age of 64 were significantly less likely to rate
their health as excellent with 12% of this age group choosing this option compared with
21% of 16-34 year olds, 18% of 35-44 year olds and 19% of 45-64 years olds.
Figure 21: Rating your health and wellbeing by age
In general, how would you rate your overall health and wellbeing?

%
53

%
57

%
55

%
56

60%

50%

40%
16-34
45-64

%
21

65+

%
20

%
22

%
19
%

18
%
21

20%

35-44

%
28

30%

%
12
6%
7%

10%

Good

Average

Poor

1%
0%

Excellent

1%
1%

3%

1%

0%

Very poor

Base: 16-34 (332), 35-44 (207), 45-64 (374), 65+ (240)

In order to gauge the extent to which respondents demonstrated an independent lifestyle,
respondents were asked whether they could undertake a number of day to day activities
by themselves. The vast majority of respondents (85%) portrayed an independent lifestyle
confirming they were able to complete all of the activities listed by themselves.
Figure 22: Activities you are unable to do by yourself
Which of the following are you unable to do by yourself?
Activity

Proportion of
respondents

Exerci s e (i ncl udi ng wa l ki ng)

13%

Get a round your communi ty

12%

Cook a mea l

12%

Shoppi ng (e.g. for groceri es , news pa per)

12%

Ha ve a ba th or s hower

11%

Get up a nd down the s ta i rs

11%

Get dres s ed/undres s ed

11%

Ea t (i ncl udi ng cutti ng up food)

10%

Get a round i ndoors

10%

Get i n a nd out of bed

10%

None of the a bove

85%

Base: All respondents (n=1108)
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Question 19 asked participants about their use of prescribed medication. 50% of
respondents had not taken any prescribed medication in the last week but 43% had taken
it every day.
Figure 23: Prescribed medication
In the last week, how often have you taken prescribed medication?

Never
Once

43%

Two or three days

50%

Most days
Every day

2%
3%

2%

Base: All respondents (n=1182)

Analysis by age showed that those over the age of 64 were statistically more likely to have
taken prescribed medication every day during the last week and those aged between 16
and 34 were statistically less likely to have taken it every day and more likely to have not
taken any (See graph below).
Figure 24: Prescribed medication by age
In the last week, how often have you taken prescribed medicine?
80%
70%

73%

70%

60%
54%

50%

48%
44%

40%

36%

16-34
35-44
45-64
65+

30%
23%

23%

20%
10%
3%2% 2%

0%

Never

1%

Once

1%

4%
3% 1%

Two or three days

3% 3% 3% 3%
Most days

Every day

Base: 16-34 (324), 35-44 (206), 45-64 (374), 65+ (239)
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Question 20 asked whether respondents had been diagnosed with diabetes, as overweight
or underweight or with high cholesterol. 70% responded ‘None of the above’ as can be
seen in the graph below.
Figure 25: Diagnosed health conditions
Have you been diagnosed with any of the following?
80%
70%

70%
60%
50%
40%
30%
20%

17%
13%

10%

7%
2%

0%

Diabetes

Overweight

Underweight

High Cholesterol

None of the above

Base: All respondents (n=1174)

Analysis by gender shows that men were significantly more likely to have been diagnosed
with high cholesterol and diabetes, whilst women were significantly more likely to be
underweight. See graph below.
Figure 26: Diagnosed health condition by gender
Have you been diagnosed with any of the following?
80%
74%
70%

67%

60%
50%
Male

40%

Female

30%
20%
10%
0%

18%

18%
16%
10%

8%

4%
0%
Diabetes

Overweight

3%

Underweight

High Cholesterol

None of the above

Base: Male (573), Female (581)
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Analysis by age shows that 16-34 year olds were statistically less likely to be overweight
than all other age groups. They were also statistically more likely to be underweight than
45+ year olds. Respondents over the age of 64 were more likely to be diagnosed as
diabetic or to have high cholesterol. Figure 27 shows the breakdown by age group.
Figure 27: Diagnosed health condition by age group

Total

7%

17%

2%

High
Cholesterol
13%

16-34

1%

10%

3%

-

86%

35-44

1%

16%

1%

2%

80%

45-64

9%

23%

1%

17%

64%

65+

15%

17%

0%

30%

52%

Prefer not
to say

9%

20%

-

21%

60%

Diabetes

Overweight

Underweight

None of the
above
70%

5.3 Sleep (Questions 21-23)
Questions 21 to 23 asked a series of questions relating to sleep patterns. Most
respondents described good, healthy sleep patterns with the majority of respondents
getting between 6 and 8 hours sleep each night. Just under half of respondents (46%) said
they fall asleep within 10 minutes of going to bed and over half (53%) confirmed it is not
often that they are too worried to be able to sleep.
Figure 28: Average hours of sleep
On average how many hours of sleep do you get each night?
40%
35%
34%
29%

27%
23%

23%
17%
11%

11%
6%

2%

2%
0%

0%
Less than 4
hours

5 hours

6 hours

7 hours

8 hours

9 hours

10 hours

More than 10
hours

Base: All respondents(n=1186)
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Figure 29: Time taken to get to sleep
How long did it take for you to get to sleep last night?
50%
46%
45%
40%

37%

35%
30%
25%
20%
15%

12%

10%
5%

5%
0%

10 minutes or less

10 - 25 minutes

30 - 60 minutes

More than 1 hour

Base: All respondents (n=1187)

Figure 30: Too worried to sleep
How often have you been so worried about something you cannot sleep at night?
60%
53%
50%

40%
32%
30%

20%
13%
10%
2%
0%

Not often (e.g. once or twice
Sometimes (e.g. monthly)
a year)

Quite often (e.g. weekly)

Most nights

Base: All respondents (n=1188)

Analysis by gender shows that men were significantly less likely to be so worried they
could not sleep with 62% selecting ‘not often’ compared to 44% of women. Women were
significantly more likely to advise they were ‘sometimes’ (36% compared to 28%) or ‘quite
often’ (17% compared to 8%) so worried they could not sleep at night.
Respondents aged 65+ were also significantly less likely to say that worrying affected their
sleep. 68% of this age group stated that is ‘not often’ that they have been so worried about
something they cannot sleep compared with 50% of 16-34 year olds, 46% of 35-44 year
olds and 51% 45-64 year olds.
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5.4 Mental health and wellbeing (Question 24)
Respondents were asked for levels of agreement with a series of statements relating to
mental health and wellbeing. As shown in figure 31 the majority of participants would go to
their GP if they felt they had a mental health problem (82%) and most would feel
comfortable talking to a family member or friend (69%). However, a much smaller
proportion would feel comfortable talking to their employer (24%).
Just under half of respondents know someone close to them who has a mental health
problem (47%) and 51% would feel comfortable living near someone with a mental health
problem.
Figure 31: Mental health
Please indicate how stronly you agree or disagree with the following statements:
I would go to my GP if I felt as though I had a mental health
problem (1190)

44%

I would feel comfortable talking to a family member or friend
about a mental health problem (1184)

38%

24%

I would feel comfortable talking to my employer about a mental
health problem (1126)

Someone close to me has a mental health problem (1149)

4%

45%

20%

19%

I would feel comfortable living near someone with a mental health
problem (1172)

15%

17%

29%

28%

27%

22%

Neither agree or disagree

Agree

Disagree

12% 2%

19%

16%

36%

Strongly agree

10% 6% 1%

15%

7% 3%

38%

Strongly disagree

Base: see chart labels

The same questions about mental health were asked to Viewpoint panel members in Oct
2017. Figure 32 compares the results of the 2017 and 2018 surveys in terms of
respondents who agreed to the statements.
Figure 32: Mental Health YOY comparison

Levels of agreement 2018 and 2017
I would go to my GP if I felt as though I had a mental health
problem
I would feel comfortable talking to a family member or friend
about a mental health problem
I would feel comfortable talking to my employer about a mental
health problem

85%
83%
73%
69%
18%

25%
36%

Someone close to me has a mental health problem
I would feel comfortable living near someone with a mental
health problem

47%
44%

0%
2017

10%

20%

30%

40%

50%

52%
60%

70%

80%

2018
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90%

For the statements concerning visiting your GP or talking to a family member the levels of
agreement are broadly consistent across both years.
This year respondents were more likely to agree that they felt comfortable talking to their
employer, although this percentage remains low comparitively with talking to a GP and
friends/family. In 2018 a higher percentage of respondents advised someone close to
them has a mental health problem. This could indicate mental health issues are an
increasing problem or it could indicate a growing awareness of mental health problems.

5.5 Alcohol and drinking behaviour (Questions 25-28)
Survey participants were asked a series of questions realting to how regularly they drink
alcohol. Viewpoint panellists were asked in both 2017 and 2018, ‘How often do you have a
drink containing alochol?’. Figure 33 compares the results. The results are similar this year
to the previous year with the highest proportion of respondents having a drink containing
alcohol 2-4 times per month (28%), closely followed by 2-3 times per week (26%).
Figure 33: Alcohol consumption

How often do you have a drink containing alcohol?
15%

4 or more times a week

13%
24%

2-3 times per week

26%
25%

2-4 times per month

28%
18%

Once a month or less

20%
18%

Never

14%
0%

5%

10%
2017 (659)

15%

20%

25%

30%

2018 (1192)
Base: See chart labels

Just under half of the respondents (46%) drink just 1-2 units of alcohol on a typical drinking
day, 35% drink 3-4 units, 12% 5-6 units, 4% 7-9 units and 3% drink 10 or more units on a
typical drinking day.
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When asked how often they have 6 or more units on a single occasion the vast majority
replied never or less than monthly, agreeing with the results above that when drinking
respondents do not drink a lot.
Figure 34: 6 or more units on a single occasion
In the last year how often have you had 6 or more units on a single occasion?
50%
45%

44%
39%
35%
33%
28%
22%
17%

13%
11%
7%
6%
1%
0%

Never

Less than monthly

Monthly

Weekly

Daily or almost daily

Base: All respondents who drink alcohol (n=1027)

The most popular place for drinking alcohol was at home with 76% of respondents
selecting this option. The least preferred place for drinking alcohol was in public spaces
(1%).
Figure 35: Drinking environments
In which of the following environments do you usually drink alcohol?
80%

76%

70%
64%
59%

60%
53%
50%
40%
30%
20%
10%
1%

0%
At home

Friend or families
house

Pub / Bar / Club

Public spaces (park
/street etc.)

Restaurant

Base: All respondents who drink alcohol (n=1027)

When comparing the drinking behaviour of men and women it can be seen that men
tended to drink more regularly and consume more units than women. Women were
significantly more likely than men to never have a drink containing alcohol (15% and 11%
respectively) and men were significantly more likely to drink 4 or more times a week (18%
compared with 8%). However women were significantly more likely to drink 2-4 times a
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month (32% compared to 23%). Whilst the majority of men and women were likely to drink
4 units or less on a typical drinking day, men were significantly more likely to drink 5 units
or more as illustrated in figure 36.
Figure 36: Units of alcohol consumed on a typical drinking day by gender
How many units of alcohol would you drink on a typical drinking day?
60%
52%
50%

40%

40%
36%
33%
Male

30%

Female

20%

16%
9%

10%

0%

1-2 units

3-4 units

5-6 units

7%

5%
2%

1%

7-9 units

10 units or more

Base: Male (511), Female (496)

Men were also more likely to drink 6 or more units on one occasion than women.
Significantly more men answered monthly, weekly and daily or almost daily when asked
how often they had 6 or more units on a single occasion and significantly more women
answered less than monthly or never.
Figure 37: 6 or more units on one occasion by gender
A. Male
514

B. Female
498

Never

31%

39%

Less than monthly

41%

49%

Monthly

16%

9%

Weekly

12%

3%

Daily or almost daily

2%

0%

Base

The differences in drinking habits between respondents from a priority neighbourhood and
the rest of the district were less notable. In general there were no significant differences,
however respondents from a priority neighbourhood were more likely to never drink
alcohol than those from the rest of the district (19% compared to 13%). A couple of key
differences can be seen when looking at drinking environments with priority
neighbourhood respondents being significantly more likely to drink at home (82%
compared to 75%) and significantly less likely to drink in a restaurant (49% compared to
67%).
Age also had an impact on the results with respondents over the age of 64 being
significantly more likely to drink 4 or more times a week and those aged between 16 and
34 being more likely to not drink at all and significantly less likely to drink 2-3 times per
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week. However this younger age group were also significantly more likely to have a drink
2-4 times per month. Figure 38 illustrates the breakdown of drinking habits by age groups.
Figure 38: Alcohol consumption by age
How often do you have a drink containing alcohol?
40%
37%

35%

33%

30%
27%

27%
25%

25%

26%

25%

24%

16-34

20%

20%
16%

15%

27%

13%
11%12%

35-44

18%

17%
15%

17%

45-64
65+

10%

8%

5%

2%

0%
Never

Once a month or
less

2-4 times per
month

2-3 times per week

4 or more times a
week

Base: 16-34 (332), 35-44 (207), 45-64 (373), 65+ (240)

Whilst respondents in the age group 65+ were more likely to drink regularly they were also
more likely to drink less on each occasion with significantly more 65+year olds drinking 1-2
units (57% compared to 47% of 16-34, 38% of 35-44 and 42% of 45-64 year olds).
Respondents over the age of 64 were also significantly less likely to drink 6 or more units
on one occasion with 50% stating they never drink over this limit in one drinking session
whilst 29% of 16-34 year olds, 24% of 35-44 year olds and 34% of 45-64 year olds
selected this same response. When looking at drinking locations, respondents aged 16-34
were significantly less likely to drink at home (65% compared to 79% 35-44, 79% 45-64,
81% 65+) and significantly more likely to drink in pubs/bars/clubs (73% compared to 67%
25-44, 58% 45-64, 53% 65+).

5.6 Smoking (Questions 29-31)
The next section of the survey asked participants about their smoking behaviours,
including the use of tobacco and e-cigarettes. Few respondents smoked
cigarettes/tobacco or e-cigarettes with the majority of respondents stating that no one in
their household smokes or they at least do not smoke (see graph below).
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Figure 39: Smoking
Which of the following applies to you and your household?

62%

No one in my household smokes

27%

I do not smoke
Another person in my household smokes
cigarettes / uses an e-cigarette

7%
4%

I smoke cigarettes / tobacco regularly

I smoke cigarettes/tobacco occasionally

2%

I use an e-cigarette after successfully quitting
smoking

2%

I use an e-cigarette and smoke cigarettes /
tobacco regularly

1%

I use an e-cigarette but have never smoked
cigarettes / tobacco

0%

Base: All respondents (n=1192)

Respondents over the age of 64 were significantly more likely to not smoke (37%
compared to 23% of 16-34 years olds, 23% of 35-44 year olds and 27% of 45-64 year
olds), however this does not include responses to ‘no one in my household smokes’ for
which the split between the age groups was not significant.
Respondents who use an e-cigarette were asked why they started using an e-cigarette.
Only 31 respondents answered this question so whilst reviewing these results it is
important to consider that the number of responses is significantly lower and therefore the
data may be less accurate. The results show that the most popular reason for starting to
use an e-cigarette was to help quit smoking (53%) and 64% have found this method to be
successful and have now managed to quit smoking.
The same questions was asked in the 2017 public health survey and when comparing the
data from this year and the previous year it can be seen that the number of people
successfully quitting smoking through the use of an e-cigarette has increased significantly
(12% to 64%).
Figure 40: E-cigarettes

If you some e-cigarettes, which of the following applies to you?
I have successfully quit smoking through the use of an ecigarette

12%

I am currently trying to quit smoking through the use of an
e-cigarette

16%

I started using an e-cigarette rather than starting to smoke
cigarettes/tobacco

0%

64%
27%

14%

I started using an e-cigarette to help me quit smoking

53%
0%

2017

20%
2018

40%

60%

68%
80%
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Base: 2018 (31), 2017 (15)

Respondents were also asked where they smoke (including tobacco, cigarettes and ecigarettes) to which three quarters answered in the garden (76%), over half said in
designated outdoor smoking areas in pubs and other buildings (57%), two fifths said in the
home (40%), just under a third smoked in outdoor public places (31%) and one quarter,
the lowest proportion, answered in a vehicle (26%).

5.7 Physical activity (Questions 32-33)
When asked how many days in the past week they have done a total of 30 minutes or
more of physical activity, the response was fairly spread across the different options and
similar to the previous year’s results, as can be seen in the graph below.
Figure 41: Days of physical activity

In the past week, on how many days have you done a total of 30mins or
more physical activity?
25%
20%

19%

18%

15%

11%

10%

14% 13%

18%
16%

10%

14%
11%

18%
15%
9%

10%
3% 3%

5%
0%
0 days

1 day

2 days

3 days
2018

4 days

5 days

6 days

Everyday

2017
Base: 2018 (1191), 2017 (655)

Analysis by age shows that 16-34 year olds were significantly more likely to have done no
days of exercise in the last week than respondents over the age of 45 (24% compared with
17% of 45-64 year olds and 16% of 65+). They were also significantly less likely than all
other age groups to have exercised every day (8% compared with 15% of 34-44, 18% of
45-64 and 17% of 65+) or 6 days (0% compared with 3% 35-44, 6% 45-64, 2% 65+)
suggesting they are the least active age group. See figure 42 for a full breakdown of days
of physical activity by age groups.
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Figure 42: Days of physical activity by age group
In the past week, on how many days have you done a total of 30mins or more physical
activity?
30%

25% 24%

20%

18%
17%
16%

18%
16%

15%
13%
12%
10%
9%

10%

18%
17%
15%

17%

16%
15%
14%
14%
13%
13%
12%
11%
12%

45-64
65+

8%
6%

6%

3%
0 days

1 day

35-44

12%
11%
10%

5%

0%

16-34

2 days

3 days

4 days

5 days

2%

6 days

Everyday

Base: 16-34 (332), 35-44 (207), 45-64 (374), 65+ (239)

When asked what prevents them from taking part in physical activity, the most frequently
chosen factor was time, as selected by 43% of respondents. This was also the most
common response last year, and an increasing number of people are giving this reason.
Figure 43: Factors preventing physical activity

Which of the following factors prevent you from taking part in physical
activity?
31%

Time
None of the above
Lack of motivation
Cost (equipment / fees etc)
Injury or illness
Weather
Having no one to go with or encourage me
I do not enjoy it
Lack of confidence
Other
Accessibility

18%
14%

11%
11%
5%
7%
3% 6%
0%

5%

43%

26%
24%
23%

19%
19%

26%

16%
15%
13%

10%
12%

10%
2017

15%

20%

25%

30%

35%

40%

45%

2018
Base: 2018 (1177), 2017 (634)

Please note, weather was a new category added to the 2018 survey and there is therefore
no comparable data for the previous year.
63 additional responses were given under the option ‘other’. Here the main reason was
again lack of time. Injury/illness also featured again. Childcare, personal disability and
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50%

caring responsibilities were additional factors that were raised in preventing participation in
physical activity.
Figure 44: Other reasons
No. of
respondents
Lack of time
12
Injury/illness
9
Childcare
9
Disability
8
Caring responsibilities
7
Age
5
Too tired
3
Accessibility
3
Time of classes
2
Pregnancy
2
Lack of confidence
1
Mental health
1
Lack of motivation
1
Reason

When comparing the responses of the different age groups it can be noted that
respondents under the age of 45 were significantly more likely to find time to be a factor
preventing them taking part in physical activity than those over the age of 44 (16-34=63%,
35-44=55%, 45-64=38%, 65+=13%).
16-34 year olds were significantly more likely to be put off by having no one to go with and
were also significantly more likely to have a lack of confidence and/or lack of motivation.
Cost was much less likely to be a factor for not taking part in physical activity for those
over the age of 64 (See appendix for full breakdown by age groups).
The responses from men and women were largely similar however women were
significantly more likely to see cost (23% compared to 15%) and time (46% compared to
40%) as a factor and men were more significantly likely to be put off by the weather (18%
compared to 13%).

5.8 Healthy eating (Questions 34-36)
In the final section of the questionnaire, participants were asked about healthy eating and
drinking as well as the affordability of a good, balanced diet. They were asked about the
extent to which they agreed with a range of statements.
In general, participants represented healthy, balanced diets with the majority of
respondents agreeing with all but one of the positive statements below. For ‘I feel satisfied
with the healthier eating options at my child’s school’ the largest proportion of respondents
selected ‘Not applicable’ implying that most people answering this question do not have
children at school.
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Figure 45: Healthy eating
How often would you agree with the following statements?

18%

I have a healthy diet (1186)

55%

65%

I eat breakfast (1184)

17%

I eat five portions of fruit and vegetables a day (1185)

38%

I feel satisfied with the healthier eating options at my child's school (1157) 5% 9%

Often

24%

39%

I find it easy to make home cooked meals (1184)

Sometimes

6%

34%

3%
1%

Rarely

4%
0%

9%

8% 3%
0%

28%

48%

I have three meals a day (1190)

Always

14%

24%

13% 4%

15%

10%

16%

6%

3%
0%

3%
3%

77%

Never

Not applicable

Base: See chart labels

The responses for statements about snacking throughout the day and feeling concerned
about what I eat were not as clear cut with the largest proportion selecting sometimes and
a higher percentage of respondents providing the bad responses of ‘always’ or ‘often’.
Figure 46: Healthy eating 2
How often would you agree with the following statements?

I snack throughout the day (1174)

I feel concerned about what I eat (1186)

Always

Often

6%

16%

12%

40%

18%

Sometimes

34%

Rarely

Never

30%

7%1%

24%

11% 1%

Not applicable

Base: See chart labels

Some of the above statements were asked in the previous year’s survey and the results
can therefore be compared. Similar figures can be seen for ‘I have a healthy diet’, ‘I eat
five portions of fruit and vegetables a day’ and ‘I find it easy to make home cooked meals’.
However, the number of respondents who feel concerned about what they eat has
decreased. The percentage of respondents answering ‘always’ to this statement has
dropped by 16% and responses of ‘often’ have seen a decline of 11%.
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Figure 47: Healthy drinking
How often do you drink the following?

1%
5%
21%
27%

Always

77%

38%

Often
Sometimes

36%

Rarely
Never

27%
18%

31%

4%
1%
Energy drinks (1162)

Plenty of water (1187)

11%
3%
Fizzy drinks (1180)

Base: See chart labels

Respondents also largely showed healthy drinking behaviours with over three quarters
never drinking energy drinks and just under two thirds rarely or never drinking fizzy drinks.
67% stated they drink water always or often with just 1% never drinking any water.
Money did not seem to be a barrier to healthy eating with the majority of respondents
having never had to use a food bank (88%), three quarters never skipping a meal due to
lack of money (76%) and just under three quarters never cutting the size of meals due to
lack of money (74%). 59% ‘rarely’ or ‘never’ struggled to find affordable healthy eating
options for their family and just over half never worry about being able to afford food for
their family (54%).
Figure 48: Healthy eating costs
How often do you do the following?
2%
Struggle to find affordable healthy options to feed your family (1191) 8%

Worry about being able to afford food for your family (1186)

13%

3%
4% 9%

1%
8%
5%

Cut the size of meals due to lack of money (1189)

1% 6%
9%
3%

Often

Sometimes

18%

54%

16%

76%

1%

Use a food bank (1185)

42%

15%

Skip a meal due to lack of money (1191)

Always

17%

9%

74%

9%

88%

Rarely

Never

11%

Not applicable

Base: See chart labels
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The responses to these statements are broadly the same as those from the previous year,
except there has been a slight increase in the percentage of people never using a food
bank (increasing from 82% to 88%).
When comparing the results by gender, women, overall, demonstrated healthier eating
habits than men in many of the categories. They were significantly more likely to always
have three meals a day (52% compared 44%), significantly more likely to state that they
always find it easy to make home cooked meals (43% to 36%) and significantly more likely
to often eat five portions of fruit and vegetables a day (41% to 34%). Women were also
significantly more likely to never drink energy drinks (81% compared to 74%) and to
always drink plenty of water (34% compared to 28%). However it should be noted that
more men said they rarely drink energy drinks than women. Women were also significantly
more likely to snack, with 8% selecting always compared to 3% of men. 9% of men never
snacked compared to 5% of women. This could be a good or a bad thing depending on
what the snacks were and what was eaten at meal times. There were also a number of
statements surrounding healthy eating and drinking where the responses of men and
women for were broadly similar including ‘I eat breakfast’, ‘I have a healthy diet’ and ‘Fizzy
drinks’. (See Appendix for a full breakdown of these results by gender).
Figure 49: Healthy eating by gender

% of Men and Women who 'Always' agree with the following statements
I find it easy to make home cooked meals

36%

I feel concerned about what I eat
I snack throughout the day

3%

9%
8%

43%

14%

I have three meals a day

44%

52%

19%
15%

I eat five portions of fruit and vegetables a day
I eat breakfast

63%

68%

17%
18%

I have a healthy diet
0%

10%

Female

20%

30%

40%

50%

60%

70%

Male

The results can also be compared between the different age groups. 16-34 year olds
were significantly less likely than all other age groups to feel that they always have a
healthy diet however they were also significantly less likely to never feel concerned about
what they eat. This age group were more likely to always snack and less likely to never
have energy drinks or fizzy drinks. It should be noted however that the percentage of 1634 year olds drinking energy or fizzy drinks always or often was low with the largest
proportion rarely or never having these drinks. 16-34 year olds were also more likely to
always drink plenty of water when compared to responses from those over the age of 44.
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80%

Figure 50: Healthy eating by age group

% of respondents who agree with the following statements by age group
90%

81%

80%

66%
58%
54%

70%
60%

52% 53%
46% 43%

50%

33%

40%
30%
20%
10%

17%
14%
7%

27%
20%
10%12%

47%
37% 36%37%
13%
0%

5% 1%

13% 11%13%
9%

0%

I have a healthy I eat breakfast
I eat five
diet
portions of fruit
and vegetables a
day
A. 16-34

I have three
meals a day

B. 35-44

C. 45-64

I snack
I feel concerned I find it easy to
throughout the about what I eat make home
day
cooked meals
D. 65+

Respondents in the age groups of 45-64 and 65+ were significantly more likely to never
have three meals a day when compared to 16-34 year olds. Respondents in the 65+ age
group displayed the healthiest eating characteristics and were statistically more likely than
all over age groups to feel that their diet is always healthy. They were significantly more
likely to never snack and to always find it easy to make home cooked meals. They were
also more likely to always have breakfast and always eat five portions of fruit and
vegetables a day.
Respondents from a priority neighbourhood were significantly more likely to rarely eat
breakfast (13% compared to 7%) or have five portions of fruit and vegetables a day (21%
compared to 12%), however the percentage of respondents who always agree or never
agree with these same statements is broadly consistent for both those from priority
neighbourhoods and the rest of the district. Respondents from the rest of the district were
significantly more likely to always drink water (33% compared to 23%) and rarely drink
fizzy drinks (40% compared to 29%). However, on the whole there were few significant
differences based on if respondents were from a priority neighbourhood or not when
considering healthy eating and drinking habits.

6. Other comments
The final question in the survey gave respondents the opportunity to leave any other
comments regarding the topics covered. 129 comments were left with the key themes
relating to a feeling that the questions were too personal and that the council should not be
asking questions on personal health issues (15 comments) and notes about the way the
survey was presented or how questions were asked (15 comments). The table below gives
an overview of all topics covered in this additional comments box and a list of full
comments is available upon request.
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Figure 51: Any other comments
No. of
respondents
Personal health not a Council matter
15
Survey design
15
Postive comments about survey/Council services
12
Poor contact between residents and Council
9
Improve online services
7
My health & wellbeing is affected by a disability
5
Proivde healthy and drink food options (Work, restaurants, shops, gyms)
5
Sugar free fizzy drinks only
5
More provision needed for mental health services
4
Good resources available
4
More local health classes / encourage physical activity
4
More targeted info for specific groups (e.g Parents, Children, Elderly, Disabled)
3
Improve GP services
3
Healthy lifestyle is too expensive
3
Age affects my health
3
Consultation ineffective
3
Provide education on affordable healthy eating
2
Questions not relevant to me
2
No time to manage healthy lifestyle
2
Neighbours look out for my health
1
Improve public transport to discourage driving
1
Don't get enough sleep at night
1
Concerns about air quality
1
Miscellaneous topic
19
Comment topic
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7. Appendix
7.1 Appendix A
The table below shows the sample profile prior to weighting.

Sample base

Census 2011 %
Unweighted sample base Unweighted %
(Target for
weighting)
100.0%
1197
100%

Priority neighbourhoods and rest of district
Kingswood
36
3.0%
Yate & Dodington
38
3.2%
Staple Hill
20
1.7%
Cadbury Heath
12
1.0%
Patchway
9
0.8%
Rest of district
1082
90.4%

5.5%
3.0%
2.2%
1.2%
1.7%
86.3%

Male
Female
Prefer not to say

Gender
628
549
20

52.5%
45.9%
1.7%

50.0%
50.0%

16-34
35-44
45-64
65+
Prefer not to say

Age group
82
140
518
417
40

6.9%
11.7%
43.3%
34.8%
3.3%

28.7%
17.9%
32.6%
21.0%

White
BME
Prefer not to say

Ethnicity
1116
36
45

93.2%
3.0%
3.8%

95.0%
5.0%

10.7%
85.8%
3.5%

16.0%
84.0%

Disability
Yes
No
Prefer not to say

128
1027
42

7.2 Appendix B
See Excel spreadsheet for a full breakdown of significance testing by gender, age groups
and priority neighbourhood vs rest of the district.
7.3 Appendix C
A copy of the survey is included below.
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Viewpoint Questionnaire
October 2018
South Gloucestershire Council is carrying out this survey to find out residents'
views on the ways we communicate with you, our digital services and also
public health and its related services.
Please complete this questionnaire by 31st October 2018. It should take no
more than 15 minutes. Survey respondents will be entered into a prize draw to
win one of five £20 shopping vouchers.
This questionnaire should only be completed by the panel member the invite is
addressed to.
If you have any questions about completing this survey please email
viewpoint@southglos.gov.uk or phone 01454 868408

Communication and engagement with residents
Who is asking these questions? South Gloucestershire Council's Strategic
Communications Team

What do they need to know? Your views on the ways in which the council provides
information and engages with residents

What will the results be used for? To inform how we improve communications and
engagement with residents
Q1

Overall, how well do you think South Gloucestershire Council keeps residents informed
about services and benefits that are relevant to them?
Very well informed
Fairly well informed
Not very well informed
Not well informed at all
Don't know

Q2

How do you currently find out about South Gloucestershire Council and the services it
provides? (Select all that apply)
The council’s website
Subscription to the council’s news email
‘Newsroom’
Printed information provided by the council
(e.g. leaflets, flyers, posters, public notices)
Council texts, emails or e-newsletters
Direct contact with the council e.g. contact
with staff (face to face/phone/letter), public
meetings and events
The council’s social media sites/pages (e.g.
Facebook, Twitter, YouTube)
Social media other than council social media
sites

Council notice boards/screens in council
buildings (including one stop shops,
libraries)
Community notice boards
From your local councillor(s)
Reports in local media (e.g. newspapers,
TV, radio)
Word of mouth (e.g. friends, neighbours,
relations)
Do not find out any information
Other (please specify)

Other:

Q3

Have you ever wanted to make contact with the council and not been able to?
Yes
No
Don't know

Q4

Go to Q5
Go to Q5

For which of the following reasons were you unable to make contact with the council?
No access, or limited access, to the internet
Called the contact centre but no response
Language barriers
Difficulty reading or writing
I have a physical disability or illness
The particular person I wanted to speak to was not available
Unable to find the correct department responsible for the service
Unable to travel to the council offices
The council’s website is difficult to use
Other (please specify)
Other:

Q5

Overall, how satisfied or dissatisfied are you with the level of engagement the council offers
to local residents? By engagement we mean giving local people information about the
council, asking them for their views and giving them a direct say in decision-making
Very satisfied
Fairly satisfied
Neither satisfied nor dissatisfied
Fairly dissatisfied
Very dissatisfied
Don't know

Go to Q7
Go to Q7

Q6

Which three things do you think the council could do to better engage with local residents?
Make it clearer how residents can get
involved in decision-making
Be more visible in the community
Make more use of existing community
networks
Further improve its customer service
Make more use of jargon-free and plain
English
Demonstrate more clearly how it is acting on
residents’ feedback

Increase residents’ access to local
councillors
Explain more clearly its decisions when they
affect you
Explain more clearly how it is using your
money
Encourage more people to vote in local
elections
Don’t know
Other (please specify)

Other:

Q7

How likely would you be to use the following ways of engaging with the council in the
future?
Very likely

Ordering a service/paying a
bill/reporting a problem through the
council’s website
Ordering a service/paying a
bill/reporting a problem through an
app on your smartphone or tablet
Signing up for text alerts on relevant
services on your mobile phone
Signing up for email messages and
alerts on services that are relevant to
you
Contacting the council through social
media
Getting information about the council
from its website
Accessing videos for information
about council services
Reading the council’s news e-mail
‘Newsroom’
Attending a local public forum to ask
questions about the council

Fairly likely

Neither likely
or unlikely Fairly unlikely Very unlikely

The Council's website and online services
Who is asking these questions? South Gloucestershire Council's Digital Team
What do they need to know? Residents' confidence on the use of the internet and
feedback on the council's website

What will the results be used for?To inform how we improve our website and online
services
Q8

Do you use the internet?
Yes
No

Q9

Go to Q13

How confident are you with using the internet to do the following?
Very
confident

Fairly
confident

Not very
confident

Using a search engine to look for
information online
Downloading a document you found
online
Finding a website you have visited
before
Printing information directly from a
webpage
Sending a message to another person
by email or instant messaging service
(e.g. WhatsApp)
Buying items or services from a
website
Buying and installing an app on a
mobile phone or tablet
Verifying sources of information you
found online
Completing online application forms

Q10

Have you ever visited South Gloucestershire Council website?
Yes
No

Go to Q13

Not at all
confident

Not
applicable

Q11

How satisfied or dissatisfied were you with the website, overall?
Very satisfied
Fairly satisfied
Neither satisfied nor dissatisfied
Fairly dissatisfied
Very dissatisfied

Q12

For which reason did you visit South Gloucestershire Council website?(Select all that apply)
To get information or advice (e.g. waste
collection, school term dates)
To make a payment (e.g. council tax,
business rates)
To apply for a service (e.g. joining a library,
requesting a parking permit)
To make a booking (e.g. bulky waste
collection, registering a birth)
To comment on a consultation/planning
application

To apply for a benefit (e.g. housing, council
tax discount)
To find out about your councillor
To view committee agendas, minutes and
reports
To report a problem
To provide feedback about the council
To find contact details for the council
Other (Please specify)

Other:

Q13

Which of the following ideas would make you more likely to use the internet for council
services?
If your concern or issue was processed more quickly than other methods
If it was clear that online contact was cheaper for the council to run than offline contact
If the council website was easier to use
If it was clear that it was more environmentally friendly than other methods of accessing council
services
None of the above
Not applicable - I already use the internet for all council services

Public Health & related services
Who is asking these questions? South Gloucestershire Council's Public Health and
Wellbeing Team

What do they need to know? To be able to provide the best support possible to our
residents, South Gloucestershire Council would like to learn more about the lifestyles and
behaviours of local people

What will the results be used for? Your feedback will help us to ensure public health
services meet local needs and improve the support provided in your local area
Information and advice
South Gloucestershire Council recognises the important role of all services in encouraging
people to make healthier lifestyle choices. Please help to improve the council's support
services by answering the following questions.
Q14

How would you access help and information on the following support services if you
required them? (Select all that apply)
Face to face

Alcohol and drug misuse
Breastfeeding advice
Healthy eating
Physical activity programmes
Quitting smoking
Sexual health
Social isolation
Weight management
Your own emotional health and
wellbeing
Child emotional health and wellbeing

Leaflets

Online

Phone

Don't Know

Q15

Which of the following have you used for obtaining help and information in relation to your
health and wellbeing?(Select all that apply)
Friends/family
GP/Doctor
Leaflets
Leisure centres
Local & national campaigns
Local media
NHS 111
Internet

Q16

Pharmacy
Phone support lines
Public Health England
South Gloucestershire Council
Specialist Clinic
Support Group
None of the above

Are there any other ways in which you would like to access help and information in relation
to your overall health and wellbeing?

Your health and wellbeing
Q17

In general, how would you rate your overall health and wellbeing?
Excellent
Good
Average
Poor
Very poor

Q18

Which of the following are you unable to do by yourself? (Select all that apply)
Cook a meal
Eat (including cutting up food)
Exercise (including walking)
Get around indoors
Get around your community
Get dressed/undressed

Q19

Get in and out of bed
Get up and down the stairs
Have a bath or shower
Shopping (e.g. for groceries, newspaper)
None of the above

In the last week, how often have you taken prescribed medication?
Never
Once
Two or three days
Most days
Every day

Q20

Have you been diagnosed with any of the following? (Select all that apply)
Diabetes
Overweight
Underweight
High Cholesterol
None of the above

Sleep
Sleeping well helps us to be happy and healthy. There are lots of helpful tips for a good
nights sleep on the NHS webpage, including being active during the day, avoiding caffeine
after 5pm and regular bedtimes.
Q21

On average, how many hours of sleep do you get each night?
Less than 4 hours
5 hours
6 hours
7 hours

Q22

8 hours
9 hours
10 hours
More than 10 hours

How long did it take for you to get to sleep last night?
10 minutes or less
10 - 25 minutes
30 - 60 minutes
More than 1 hour

Q23

How often have you been so worried about something you cannot sleep at night?
Not often (e.g. once or twice a year)
Sometimes (e.g. monthly)
Quite often (e.g. weekly)
Most nights

Mental health and wellbeing
We all have mental health. One in four people in the UK experience poor mental health at
some point that affects their daily life, relationships or physical health.
Q24

Please indicate how strongly you agree or disagree with the following statements:
Strongly
agree

I would go to my GP if I felt as though
I had a mental health problem
I would feel comfortable talking to a
family member or friend about a
mental health problem
I would feel comfortable talking to my
employer about a mental health
problem
Someone close to me has a mental
health problem
I would feel comfortable living near
someone with a mental health
problem

Agree

Neither agree
or disagree

Disagree

Strongly
disagree

Alcohol and drinking behaviour
Alcohol can have significant short-term and long-term impacts on health. We can help if
you or someone you know needs support with their drinking behaviour.
Q25

How often do you have a drink containing alcohol?
Never
Once a month or less
2-4 times per month
2-3 times per week
4 or more times a week

Q26

Go to Q29

How many units of alcohol would you drink on a typical drinking day when you are drinking?
(2 units are about one can of beer/lager/cider or one medium glass of wine)
1-2 units
3-4 units
5-6 units
7-9 units
10 units or more

Q27

In the last year how often have you had 6 or more units on a single occasion?
Never
Less than monthly
Monthly
Weekly
Daily or almost daily

Q28

In which of the following environments do you usually drink alcohol? (Select all that apply)
At home
Friend or families house
Pub / Bar / Club
Public spaces (park /street etc.)
Restaurant

Smoking
Smoking can have serious effects on people's health. If you want to stop smoking we can
help. With your free local service on your side you are up to four times more likely to quit
for good.
Q29

Which of the following applies to you and your household?(Please tick all that apply)
I smoke cigarettes / tobacco regularly
I smoke cigarettes/tobacco occasionally
I use an e-cigarette and smoke cigarettes /
tobacco regularly
I use an e-cigarette after successfully quitting
smoking
I use an e-cigarette but have never smoked
cigarettes / tobacco
Another person in my household smokes
cigarettes / uses an e-cigarette
I do not smoke
No one in my household smokes

Q30

Go to Q31
Go to Q31

Go to Q31
Go to Q32
Go to Q32

If you smoke e-cigarettes, which of the following applies to you? (Please tick all that apply)
I started using an e-cigarette to help me quit smoking
I started using an e-cigarette rather than starting to smoke cigarettes/tobacco
I am currently trying to quit smoking through the use of an e-cigarette
I have successfully quit smoking through the use of an e-cigarette

Q31

Where do you, visitors or people living in your household smoke (cigarettes, tobacco or ecigarettes)? (Please tick all that apply)
In the home including at the back door and leaning out a window
In the garden
In a vehicle with or without the window down
In outdoor public places such as parks, outdoor shopping centres, outdoor sports events
In designated outdoor smoking areas in pubs and other buildings

Physical activity
Physical activity is any body movement that works your muscles and requires more energy
than resting. Leading a physically active lifestyle can reduce your risk of disease and
improve your mental health.
Q32

In the past week, on how many days have you done a total of 30 minutes or more of
physical activity, which was enough to raise your heart rate? This may include sport,
exercise, brisk walking or cycling. This should not include housework or physical activity
that may be part of your job.
0 days
1 day
2 days
3 days

4 days
5 days
6 days
Everyday

Q33

Which of the following factors prevent you from taking part in physical activity? (Please tick
all that apply)
Accessibility
Cost (equipment / fees etc)
Having no one to go with or encourage me
I do not enjoy it
Injury or illness
Lack of confidence
Lack of motivation
Time
Weather
None of the above
Other (please specify)

Other:

Healthy eating
Eating a healthy, balanced diet is an important part of maintaining good health, and can
help you feel your best. This means eating a wide variety of foods in the right proportions,
and consuming the right amount of food and drink to achieve and maintain a healthy body
weight.
Q34

How often would you agree with the following statements?
Always

I have a healthy diet
I eat breakfast
I eat five portions of fruit and
vegetables a day
I have three meals a day
I snack throughout the day
I feel concerned about what I eat
I find it easy to make home cooked
meals
I feel satisfied with the healthier eating
options at my child's school

Often

Sometimes

Rarely

Never

Not
applicable

Q35

How often do you drink the following?
Always

Often

Sometimes

Rarely

Never

Fizzy drinks
Energy drinks
Plenty of water

Q36

How often do you do the following?
Always

Often

Sometimes

Rarely

Never

Not
applicable

Struggle to find affordable healthy
options to feed your family
Worry about being able to afford food
for your family
Skip a meal due to lack of money
Cut the size of meals due to lack of
money
Use a food bank

Q37

Please make any other comments you have about the topics covered in this survey

Thank you for taking the time to complete this survey.
Please return your survey using the freepost envelope provided or by posting to:
Freepost Plus RTXL-YHGY-GSYS, South Gloucestershire Council, Corporate Research & Consultation Team,
Viewpoint, Council Offices, Badminton Road, Yate, Bristol, BS37 5AF

Any personal information you have supplied will be processed and held by South Gloucestershire council
in accordance with the Data Protection Act. Anonymous data and comments may be used for reports and
shared with the public and council's partners.

