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1. Key Findings  
 

In this survey participants were asked for feedback on environmental matters such as 

climate change, electric vehicles and commuter travel patterns as well as their views on 

services such as StreetCare and advice services. The key findings from this survey are 

detailed below: 

Climate Change 

Questions in this section aimed to gather residents’ views on the climate emergency, 

including areas of work that should be prioritised and actions the council should take, as 

well as what residents are personally doing to respond to the climate emergency. 

 The majority of survey respondents (86%) were not aware that the council has 

declared a climate emergency 

 Reducing energy use was ranked as the highest priority in terms of climate emergency 

measures with 20% of respondents placing this first. The priority with the lowest 

ranking was local food sources (2% ranking in first place) 

 When asked about measures taken to tackle the climate emergency the most common 

action taken was fitting energy saving measures at home with 59% of respondents 

selecting this response. Just under half (49%) advised they are saving water and the 

same proportion are planting trees/shrubs/flowers for wildlife. The least common action 

to be taken was joining a local climate action group (1%) 

 Over half of the respondents (58%) said they would like the council to provide ‘more 

information on how to take action’ to help them respond to the climate emergency in 

their personal life 

 

Electric Vehicles  

 

The questions in this section looked to get an understanding of local views on electric 

vehicles to help highlight current levels of interest and the likely increase in usage over the 

coming years. 

 

 Nearly all respondents do not currently own or lease an electric vehicle (97%) 

 Attitudes towards purchasing an electric vehicle in the future were split with just over a 

third saying this would be likely (34%) and just under half stating it was unlikely (46%) 

 The ability to charge an electric car at or near to their place of residence would make 

over half of the respondents (51%) more likely to purchase or lease an electric vehicle 

 When asked when they would be likely to purchase an electric vehicle the most 

common response was ‘3-5 years’ as selected by 37% of respondents 
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Commuter Travel Behaviour  

 

The next section of the survey asked respondents about their commuter habits to try and 

gain an understanding of individual travel patterns. 

 

 Just under a tenth (8%) of respondents travel to work via another destination with a 

further 6% making additional stops ‘sometimes’ 

 Of those who do travel via another destination, the majority make just one stop (80%) 

 The main reason to make a stop on the way to work was to take a child to primary or 

secondary school (33%) 

 

StreetCare 

 

These questions aimed to gain an understanding of resident perceptions of the StreetCare 

brand. 

 

 Three quarter of respondents were familiar with the StreetCare logo (76%) 

 Of those who knew about StreetCare, just under half (47%) agreed they had 

confidence in the services provided 

 When asked about the services provided by StreetCare, respondents were most 

commonly aware of recycling/waste and street cleaning 

 Nearly all respondents were aware that StreetCare is a part of the council (90%) 

 

Advice Service 

 

The final section of the survey looked to gather views and opinions from residents on how 

the council can develop its advice service, including types of advice to be included, the 

best ways in which to provide advice and the preferred locations. 

 

 When asked what subject areas should be covered by an advice service the most 

common response was housing, as selected by 71% of respondents. This was followed 

by homelessness prevention and welfare benefits (both 68%) 

 The most popular way to access advice was online with the internet being the most 

common place people advised they would currently look to obtain advice and over half 

of survey respondents (59%) selecting ‘digital access’ as their preferred way to get 

advice  

 Libraries were the favourite location to go to get advice as chosen by 55% of 

respondents. The least popular location was the office of the supplier with just 7% 

selecting this option 

 The majority of respondents agreed with the current geographical locations of drop in 

advice sessions (85%) 
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2. Introduction 
2.1 Background 

The following report provides a summary of findings from a survey by South 

Gloucestershire Council’s Viewpoint panel. The survey was conducted in October 2019. 

Members of South Gloucestershire Council’s Viewpoint panel were asked for their views 

on a variety of subjects covering environmental matters, branding and advice services. 

The results will inform the relevant service providers and aid in their decision making 

process. 

 

2.2 Methodology 

The survey was sent to all 2,536 members of South Gloucestershire Council’s Viewpoint 

panel either by post (16%) or by email (84%). The survey was open from 1st October 2019 

– 1st November 2019. 

 

2.3 Sample and Response 

1,255 completed surveys were received giving a response rate of 49%. 

The panel aims to be as representative of the population of South Gloucestershire as 

possible and any over- or under-representations with regards to certain demographics are 

balanced by weighting the data to match the proportions present in the population. 

Quantitative data has been weighted according to population information taken from the 

2011 Census (Office for National Statistics).  

The results for this survey are weighted by gender, age, ethnicity and location. Data has 

been weighted by four age categories (16-34, 35-44, 45-64, 65+). The geographical 

locations used for weighting are priority neighbourhoods. There are five priority 

neighbourhoods in South Gloucestershire: 

 Cadbury Heath 
 Kingswood 
 Patchway 
 Staple Hill 
 Yate & Dodington 

 
These areas were defined using the English Indices of Deprivation as areas where higher 

numbers of people do not achieve their full potential, have poorer health outcomes, are 

employed in less well paid jobs or are unemployed and have higher levels of crime. For 

further information please visit http://www.southglos.gov.uk/community-and-living/stronger-

communities/priority-neighbourhoods/ 

 

 

 

 

 

http://www.southglos.gov.uk/community-and-living/stronger-communities/priority-neighbourhoods/
http://www.southglos.gov.uk/community-and-living/stronger-communities/priority-neighbourhoods/
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Figure 1: Map of priority neighbourhoods 

 

© Copyright South Gloucestershire Council 2018. All rights reserved. 
© Crown Copyright and database rights 2014 Ordnance Survey 100023410. All rights reserved. 
 Contains National Statistics data © Crown Copyright and database right 2018. 

 
Base numbers shown for graphs/charts in this report reflect the weighted number.  
 
Qualitative data (comments questions) has not been weighted. A full breakdown of the 
sample profile is available at Appendix A. 
 

2.4 Reporting 

This report presents survey findings by subject area and follows the format of the 

questionnaire included at Appendix B of this report. 

A summary of each question is provided and some of the key significant findings for 

gender, age groups (16-34, 35-44, 45-64, 65+), and priority neighbourhoods in comparison 

to the rest of the district, are included in this report. For each survey question, the 

difference in views of different sample groups have been tested for significance at a 95% 

confidence level. These differences are discussed throughout the report where relevant. 

Sums of percentages reported in this document may deviate from the actual total due to 

rounding. Greater deviations from 100% occur where respondents were able to choose 

multiple options and percentages are based on the number of respondents. 

A full list of all comments made is available on request; due to the large number of 

individual comments made it has not been possible to include the full text of all comments 

within the main body of this report. 

The following sections detail the results that the survey produced.  
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3. Climate change 
 

The first section of the survey presented questions from the Environmental Policy and 

Climate Change team regarding the climate emergency. The questions aimed to 

understand how the council can help residents respond to the climate emergency and 

which areas of work local people feel should be prioritised.  

The large majority of survey respondents (86%) advised that they did not know the council 

had declared a climate emergency. 

Figure 2: Climate emergency 

Base: All respondents (n=1239) 

Respondents aged 16-34 were less likely to be aware of the climate emergency. 89% of 

16-34 year olds stated they did not know the council had declared climate emergency, 

compared to 83% of 45-64 year olds and 82% of 65+ year olds. 

Respondents who had heard that the council had declared a climate emergency had most 

commonly heard about it through the local press. Other common sources included radio, 

TV and word of mouth 

Figure 3: Sources 

 

Yes No

15% 86%

Did you know that the council has 

declared a climate emergency?

Response Count

Local  Press  - genera l 45

Radio 23

Local  press  - newspaper 18

TV 16

Word of Mouth 15

Onl ine - genera l 12

The Counci l  (e.g. meeting, webs ite, l i terature) 12

Not sure / can't remember 7

Socia l  media 7

Local  Press  - onl ine 6

Leaflet / booklet / news letter 6

Media  - genera l 4

Parish Counci l  / counci l lors 4

Ward Counci l lors 4

No answer 3

MP / Pol i tica l  party 3

Hadn't heard of i t before 3

Emai l 2

Everywhere 1

Miscel laneous 1

Local  action / interest group 1
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Respondents were asked to select three measures which should be 

prioritised to tackle the climate emergency.  

For the purposes of determining the overall priority from all respondents, a weighted 

average has been used to rank the different measures, where votes for the highest priority 

receive a greater weighting than votes for the second priority, and the third priority 

receives the lowest weighting. 

Overall, ‘reducing energy use’ was ranked as the highest priority with 45% of respondents 

putting this in their top three measures and 20% ranking it first. The second highest overall 

priority was ‘renewable energy generation’. The measure given the lowest priority was 

‘local food resources’ which 2% of respondents ranked as their first priority. 

Figure 4: Priorities 

 

 

 

 

 

 

 

 

 

 

 

 

 

Responses First Second Third
Weighted 

average %

Reducing energy use (industry, domestic, 

transport)
20% 14% 11% 16%

Renewable energy generation 17% 14% 10% 15%

Recycling and waste 14% 16% 13% 15%

Low carbon transport options 12% 13% 6% 12%

Zero carbon standards in new buildings 5% 6% 9% 6%

Greenspace and biodiversity 5% 6% 7% 6%

Environmental education 6% 3% 9% 5%

Working with partners - public & private 

sector, communities & individuals
4% 4% 7% 5%

Resilience measures (adapting to climate 

change)
4% 5% 5% 5%

Retrofitting existing buildings 2% 6% 5% 4%

Consumption 4% 3% 5% 4%

Water efficiency 3% 5% 3% 4%

Developing the low carbon economy 2% 4% 5% 3%

Local food resources 2% 2% 5% 2%
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Respondents were then asked to provide further detail on the options selected for their 

priorities and the key themes raised have been highlighted below. 69 comments called for 

an increase in energy efficiency through the use of renewable energy supplies including 

creating new sources of renewable energy, retrofitting old buildings and modernising old 

technology. A full list of comments is available on request. 

Figure 5: Further comments 

 

 

 

 

 

 

 

 

 

 

 

 

 

Theme
No. of 

comments

Increase energy efficiency/ renewable energy supplies 69

Waste- recycle more efficiently 66

Better education / information 58

Building regulations for new build and developers 52

Improve public transport 49

Traffic control and regualtions 45

Protect green belt/green spaces 35

Reduce carbon emissions 33

All options are equally important 33

Increase water efficiency 18

Local sourcing of foods/goods 17

Waste- Pressure on manufacturers- recyclable materials 11

Need to work together/ everyone is responsible 11

Council lacks resources 10

The focus needs to change to adaptation not prevention 10

Better use of space/ derelict buidlings 8

Local efforts are pointless, this is a global issue 7

Waste- impose fines enforce recycling 6

No climate emergency- unnecessary 6

Waste- reduce landfill 5

Council policy/strategy needs to be improved 3

Population needs to decrease 1
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As well as looking at council priorities, respondents were also asked about what they were 

doing to tackle the climate emergency in their personal life. The most common response 

was ‘fitted energy saving measures at home’ as selected by 59%. This was followed by 

‘saving water’ (49%) and ‘planted trees/shrubs/flowers for wildlife’ (49%). The least 

common action taken was joining a local climate action group (1%). 

Figure 6: Climate emergency actions 

 

Base: All respondents (n=1251) 

Other actions taken included recycling (22 comments), reducing waste (12 comments), 

using less plastic (8 comments), upcycling (5 comments), choosing to not have children (5 

comments), travelling less/using public transport more (5 comments), promoting issue to 

others (3 comments), picking up litter (3 comments) and buying less clothes (2 comments). 

Analysis by age highlights that respondents aged 16-34 were less likely to have taken the 

below actions: 

 Fitted energy saving measures at home 

 Planted/trees/shrubs/flowers for wildlife 

 Grown food 

 Reduced flying 

 Fitted renewable energy on my home 

 Saving water 

 Joined a local climate action group 

However they were significantly more likely to have switched to a low carbon form of 

transport or switched to a renewable energy provider. 

Fitted energy saving measures at  home

Saving water

Planted trees/shrubs/flowers for wildlife

Reduced my consumption

Reduced meat consumption

Grown food

Switched to renewable energy provider

Switched journey to low carbon forms of transport

Reduced flying

Fitted renewable energy on my home

None of the above

Other

Joined a local climate action group 1%

6%

6%

10%

25%

26%

30%

31%

41%

49%

49%

44%

59%

What are you doing to tackle the climate emergency?
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When asked how the council could help to support them in responding to the climate 

emergency the largest proportion said they would like more information on how to take 

action (58%). This was closely followed by a desire for more information how the council 

and area partners are taking action as selected by 55%. 

Figure 7: Council support to climate emergency

 

Base: All respondents (n=1191) 

 

Respondents were asked to detail any further ways in which the council could help them 

respond to the climate emergency. 237 comments were left which have been grouped into 

key themes in the table below. The most commonly raised theme was engagement and 

communication (88 comments). These comments requested that more information is made 

available to residents on what can be done and what is being done. This information 

should be easy to understand and available to all. 

A large number of comments also referred to transport issues such as working to reduce 

congestion and improving public transport options (64 comments). 

 

 

 

 

 

 

More information on how to take action

More information on how the council and
area partners are taking action

Sign posting to grants/loans

Details about groups in your area taking
action

None of the above 13%

58%

25%

38%

55%

How can the council support you to respond to the climate emergency?
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Figure 8: Further council support 

 

 

 

 

 

 

Theme
No. of 

comments

Total Communications & Engagement 88

Comms - suggestions / information for public 49

Comms - examples of what council has done 23

Comms - encourage / promote renewable energy 7

Comms - tell  us what won't cost us money / will  save money to do 5

Education for children and young people on the issue 4

Total Transport 64

Transport - reduce congestion (e.g. roadworks, traffic l ights, need to commute) 41

Transport -  more public transport, cycle lanes or  park and ride / subsidise 16

Free/ cheaper public transport 4

Electric vehicles to hire / more charging points 3

Total Waste 25

Improve recycling (e.g. accept more types of plastic) 17

Free green bins 4

Reduce waste from businesses 4

Total Financial Incentives 24

Grants / loans / subsidise (e.g. insulation, car charging installation) 22

Subsidise / free products (e.g. bulbs, glass containers) 2

Total Built Environment / Economy and Business 21

Tighter regulation for businesses 5

More allotments and green / open spaces / biodiversity 4

No new builds on green sites / carbon neutral new builds 3

Local food consumption / production 4

Improve regulation for making buildings energy efficient 3

Plant trees 2

Total Energy Usage 16

Renewable energy 11

Switch off streetlights & floodlights / use LED lights in council property or vehicles 4

Ban wood burners / fires 1

Perception that residents are already doing as much as we can 3

Reduce population / childbirth 2

Citizens Advice Bureau 1

More care for vulnerable/ elderly 1

Total Other 45

None / negativity or scepticism 34

miscellaneous 11
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4. Electric vehicles 
 

The next section of the survey asked questions about electric vehicles to help the council 

gain an understanding of the level of interest by residents in purchasing an electric vehicle. 

This information can then be used to predict the likely increase in usage over the coming 

years. 

The large majority of survey respondents do not currently own or lease an electric vehicle 

(97%). These respondents were then asked how likely they would be to consider getting 

an electric vehicle as their next car, to which 33% replied ‘likely’ and 46% said ‘unlikely’. 

Figure 9: Buying an electric vehicle 

 

Base: Respondents who do not own an electric vehicle (n=1172) 

 

Analysis by gender shows that men are significantly more likely than women to be ‘very 

likely’ to purchase an electric vehicle as their next vehicle (14% compared to 10%).  

Respondents from a priority neighbourhood were also significantly more likely to select 

‘very likely’ in response to this question (21% compared to 11% from the rest of the 

district).  

Analysis by age highlights that young people were more likely to be interested in buying an 

electric vehicle with 17% of 16-34 year olds selecting ‘very likely’ compared with 10% of 

45-64 year olds and 7% of 65+ year olds. Respondents aged over 64 were also 

significantly more likely to select ‘very unlikely’ (36% compared to 17% of 16-34 year olds, 

22% of 35-44 year olds and 27% of 35-64 year olds). 

Very likely
12%

Quite likely
22%

Neither likely nor unlikely
20%

Quite unlikely
21%

Very unlikely
25%

 

How likely are you to consider purchasing an electric vehicle when you next
purchase a car?
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Figure 10: Buying an electric vehicle by age 

 

Over half of the respondents (51%) confirmed that charging capacity near to their place of 

residence would make them more likely to purchase or lease an electric vehicle. 

Figure 11: Charging capacity

 

Base: All respondents (n=1158) 

0%

5%

10%

15%

20%

25%

30%

35%

40%

Very likely Quite likely
Neither likely nor

unlikely
Quite unlikely Very unlikely

36%

20%20%

18%

7%

27%

20%

22%21%

10%

22%

15%

24%

22%

17%

26%

15%

25%

17%17%

16-34

35-44

45-64

65+

How likely are you to consider purchasing an electric vehicle as your next car?

0%

10%

20%

30%

40%

50%

60%

If my workplace had electric
vehicle charging

If there was charging capacity
at or near to my place of

residence
None of the above

51%

46%

27%

Would either of the below make you more likely to purchase an electric
vehicle?
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These options were unlikely to influence respondents who previously stated they would not 

like to purchase or lease an electric vehicle as their next vehicle with 83% of those who 

selected ‘very unlikely’ and 59% of those who selected ‘quite unlikely’ choosing ‘none of 

the above’ for this question. 

Figure 12: Question 7 by question 8 

 

When asked when they would consider purchasing an electric vehicle the largest 

proportion of respondents said ‘in 3-5 years’ (37%). 

Figure 13: Time frame for purchasing an electric vehicle

 

Base: All respondents (n=1167) 

 

If my 

workplace had 

electric vehicle 

charging

If there was 

charging capacity 

at or near to my 

place of residence

None of the 

above

Very likely 53% 77% 17%

Quite likely 48% 79% 16%

Neither likely nor unlikely 22% 58% 37%

Quite unlikely 16% 41% 59%

Very unlikely
7% 17% 83%

Would either of the below make you more 

likely to purchase an electric vehicle?

How likely 

are you to 

purchase an 

electric 

vehicle as 

your next 

vehicle?

0%

5%

10%

15%

20%

25%

30%

35%

40%

In the next 6
months

In 6 months - 2
years

In 3 - 5 years In 6 - 10 years Never

31%

14%

1%

18%

37%

When would you consider purchasing an electric vehicle?
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5. Commuter travel behaviour 
The Transport and Environmental Policy team asked respondents about their journey to 

work in the morning to help them gain an understanding of residents’ travel patterns.  

Respondents were asked if they travelled to work in the morning via another destination. 

Just under half (48%) advised this question was not applicable to them, this is likely to be 

respondents who do not work or do not commute by car/van to work. 

Of those who did travel to work by car or van between 7am-10am in the morning, 8% 

travel via another destination and a further 6% do ‘sometimes’. 

Figure 14: Linked trips 

Base: All respondents (n=1246) 

Of those who advised they travel via another destination the majority made only one stop (80%). 

Figure 15: Number of stops 

Base: Respondents who travel via another destination (n=168) 

This stop was most likely to be to drop children off at school with a third (33%) taking a child to 

primary or secondary school and just over a quarter (26%) stopping at pre-school/nursery. 

Figure 16: Reasons for linked trips 

 

Base: Respondents who travel via another destination (n=171) 

Analysis by gender shows that women were significantly more likely than men to travel via 

another destination to work (12% compared to 5%). Respondents from priority 

neighbourhoods were also more likely to make a stop (9% compared to 2% from the rest 

of the district).  

Yes 8%

Sometimes 6%

No 38%

Not applicable 48%

Do you travel from home to 

work via another destination?

One stop 80%

Two stops 15%

Three stops 3%

Four or more stops 2%

How many stops do you typically 

make?

To take a child to school (Primary / 

Secondary)
33%

To take a child to pre-school / nursery 26%

Other 24%

Shopping 22%

Personal business 14%

Personal leisure (e.g. going to the gym) 12%

Other escort - taking a partner/relative to 

work
10%

For which reasons do you regularly travel via another 

destination?
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Analysis by age highlights that 16-34 year olds are more likely to take a child to primary or 

secondary school on their way to work and respondents over the age of 64 were more 

likely to make a stop to go shopping. 

Other reasons for making a stop on the way to work included taking children/pet to minder 

(4 comments), caring responsibilities (3 comments), work purposes (3 comments), 

personal admin (2 comments), medical visit (1 comment) and petrol refuelling (1 

comment). 

 

6. StreetCare 
The questions in this section of the survey asked respondents about StreetCare including 

branding and the services provided. 

Just over three quarters of respondents were familiar with the StreetCare logo (76%) and 

of these respondents, the large majority (90%) also knew that the StreetCare brand is part 

of the council.  

Analysis by age shows that respondents aged between 45 and 64 were significantly more 

likely to be familiar with the StreetCare logo than younger age groups (80% compared to 

72% of 16-34 years olds and 72% of 35-44 year olds). Furthermore, 16-34 year olds were 

significantly less likely to be aware that StreetCare is a part of the council (81% compared 

to 93% of 35-44, 93% of 45-54 and 94% of 65+). 

Figure 17: StreetCare awareness by age 

 

Base: Respondents who were familiar with Streetcare; 16-34 (n=362), 35-44 (n=218), 45-64 (n=397), 65+ (n=251) 

 

 

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Yes No

7%

94%

7%

93%93%

7%

81%

19%

16-34

35-44

45-64

65+

Were you aware StreetCare is a part of the council?
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Of those that were aware of the brand, just under half agreed that they have confidence in 

the services it provides (47%).  

Figure 18: Confidence in StreetCare brand

 

Base: Respondents who know the StreetCare brand (n=952) 

Respondents were asked for feedback on the StreetCare logo and a large number stated 

they were neutral to it with no strong feelings either way (488 comments).  

167 positive comments were left which included feedback that it was distinctive, eye-

catching and clear. The number of positive comments left was greater than the total 

number of negative comments (92 comments). Negative comments included feedback 

such as the logo is unclear, misleading and boring. 

The third most common theme was recognition with 101 comments acknowledging that 

they were familiar with the StreetCare logo. This compares to 79 comments stating that 

they did not recognise it. 

 

 

 

 

 

 

 

 

0%

5%

10%

15%

20%

25%

30%

35%

40%

Strongly agree Tend to agree
Neither agree
nor disagree

Tend to
disagree

Strongly
disagree

Don't know

8%

34%

9%

6%

39%

4%

To what extent do you agree or disagree with the statement: 'I have confidence
in the services provided by StreetCare'
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Figure 19: StreetCare logo comments 

 

 

 

 

 

Theme No. of comments

Total Neutral 488

None 244

Ok / fine 244

Total Positive 167

Good / like it / great 86

Striking / eye-catching/ stands out / distinctive 38

Simple / clear 34

Bright / positive / modern / dynamic 8

Thought provoking 1

Total Recognition 101

Familiar / recognise it 56

Fits its purpose / does what it says 15

Means we know when you're working in the area 14

Know what it is / good description 13

See it often 3

Lack of Recognition 79

Unfamiliar / don't know what it is 75

Don't see it much 4

Total Negative 92

Meaningless / not true / misleading 28

Does not stand out 21

Boring 20

Not good 11

Old fashioned 5

Messy / busy / not clear 4

Too big / too bright 3

Total against branding / re-branding 69

Leave it as it is / waste of money to change it 49

Irrelevant / no need for logo 20

Necessity 1

Associations 52

Streets / highways 12

Implies looking after / caring 9

The Council 9

No clear link to council 5

Chewing gum / medical / sterile 3

Waste services 3

Friendly / hardworking staff 3

Open spaces, trees etc. 2

Environment 2

Congestion / roadworks / yellow lines/ dread 2

Airline 1

Brexit Party 1

Total Not sure 30

Confusion 20

Unsure 10
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When asked to list the services StreetCare provide the services respondents were most 

commonly aware of were recycling/waste (298 comments), street cleaning (266 

comments) and street lighting (209 comments). 

109 respondents said they did not know of any services provided by the StreetCare team. 

Figure 20: StreetCare services 

 

 

 

 

 

 

 

 

Service
No. of 

comments

Recycling/waste 298

Street cleaning 266

Street lighting 209

Road repairs/ potholes 173

Emptying litter bins 130

Hedges/trees/ verges maintenance 120

Grass cutting 109
Don’t know 109

Clearing drains 90

Pavement/pathway maintenance 85

Parks/open spaces maintenance 79

Fly tipping 63

Large/bulky item removal 62

Dog waste/bins/warden 60

Road signs/markings 35

Graffiti removal 21

Public toilets 20

Dead animal removal 13

Winter gritting 12

Pest control 9

Small DIY jobs/decoration 8

Remove abandoned vehicles 4

Car parks 4

Bus shelter maintenance 1

Planning applications 1

Parking wardens 1

Homecare 1



Page 22 
  
 

Survey respondents were given the opportunity to suggest any additional services they 

would like to see StreetCare provide. Many comments referred to existing services, 

requesting a better provision of this service. 

Figure 21: Additional StreetCare service suggestions 

 

 

 

 

 

 

 

 

 

 

 

 

Service
No. of 

comments

None 44

Not familiar with StreetCare 38

Keep streets clean and tidy 36

Improve drain clearance service 28

Collect all/ more  recycling 25

Maintain footpath and pavements to a higher standard 25

Provide more information to the public/leaflet drop 21

Cut back/maintain more trees and hedgerows 21

Do more road/pothole repairs 19

Provide a better quality service 15

Impose fines for litter dropping/not picking up dog mess 14

Provide more public/dog poo bins 9

Prosecute parking on pavements/illegally parked cars 8

Plant more trees/flowers/improve green space 6

Improve large/bulky item service/more frequent service 5

Encourage volunteers/local groups 5

Make reporting/communicating with streetcare easier 4

Council are doing a good job 2

Remove abandoned cars 1

Specifically target ASB areas 1

Check dead animals for microchips 1

Provide services to create revenue 1



Page 23 
  
 

7. Advice service 
The final section of the survey asked residents for their views on South Gloucestershire 

Council’s advice service to help develop the service to meet local needs.  

Respondents were asked to select from a list of potential subjects of advice to gain an 

understanding of which topics residents would most like to be included in an advice 

service. Housing was the most popular topic as selected by 71% of respondents. This was 

followed by homelessness prevention and welfare benefits (both 68%). 

Figure 22: Subjects of advice 

 

Analysis by location shows that respondents from priority neighbourhoods were 

significantly more likely to be interested in advice on housing (80% compared to 69% of 

rest of district) and immigration (42% compared to 32%). 

Figure 23: subjects of advice – priority neighbourhoods vs rest of district

 

Base: priority neighbourhoods = 166, rest of district = 1064 

Housing 71%

Homelessness prevention 68%

Welfare benefits 68%

Mental health 67%

Debt 63%

Employment 56%

Energy / util ities 54%

Financial services / capability 45%

Discrimination 42%

Family and relationships 36%

Immigration 34%

Other 4%

Which subjects of advice do you think should 

be included in an advice service?

Welfare benefits

Debt

Employment

Family and relationships

Housing

Homelessness prevention

Discrimination

Immigration

Financial services / capability

Energy / utilities

Mental health

Other

63%

67%

67%

69%

37%

57%

32%

42%

53%

4%

45%

67%

6%

68%

59%

31%

46%

42%

45%

71%

80%

71%

61%

53%

Priority Neighbourhoods Rest of district

Which subjects of advice do you think should be included in an advice service?
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Analysis by gender indicates that women were significantly more likely than men to want 

access to advice on immigration (38% compared to 29%), finance (49% compared to 41%) 

and mental health (72% compared to 61%). 

Analysis by age suggests that young people aged 16-34 are significantly more likely to 

want advice on immigration (44% compared to 32% of 35-44 year olds, 31% of 45-64 year 

olds and 24% of 65+ year olds) and respondents aged 65 and over were significantly less 

likely to select financial services/capability (32% compared to 54% of 16-34 year olds, 56% 

of 35-44 year olds and 41% of 45-64 year olds). 

Other suggestions for subjects of advice are listed in the table below: 

Figure 24: Other subjects of advice 

 

 

 

 

 

 

 

 

Subject area
No. of 

comments

Exercise 5

Old Age 5

Disability 4

Signposting Incl To Charities 4

Social Isolation 3

Drugs 2

Transport 2

Community Projects 2

Addiction 2

Caring / Carers 2

Neighbourhood Issues 2

Sustainability / Environment 2

Planning 2

Scams / Consumer Issues 2

Adult Education 1

Support For Vulnerable Groups 1

Discrimination 1

Welfare 1

Social Clubs 1

Safeguarding 1

Community Groups 1

Social Care 1
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Respondents were asked where they would currently access advice on any of the listed 

topics and the most common response was online (239 comments). 

Figure 25: Current advice sources 

 

When asked how they would like to be able to access advice the preferred method was 

through digital access such as web chats or online help guides (59%). Whilst this was the 

most popular response overall, respondents from priority neighbourhoods were less likely 

to select this option than those from the rest of the district (51% compared to 61%). Older 

people aged 65 and over were also significantly less likely to prefer digital access (36% 

compared to 70% of 16-34 year olds, 71% of 35-44 year olds and 59% of 45-64 year olds). 

Email was the second choice with just under half choosing this option. The least popular 

ways to access advice were home visits (16%) and text messaging (12%). 

Other suggestions for ways to access advice included letters (7 comments), 

newsletter/leaflet (7 comments), Facetime (2 comments) and through my GP (1 comment). 

Source
No. of 

comments

Online/internet/webpage 239

Citizens advice 96

Council  offices/ one stop shop 76

Doctor GP 41

Library 36

Friends and family 24

Charity group 23

Telephone helpline 15

Don’t know 13

Local bank 6

Social services 5

Local councillor 4

Local newspaper 4

Paper leaflet information 4

None 3

Department for Work and Pensions 2

Supermarket 2

Job centre 2

Community notice board 2

Police 1

Post office 1

local schools 1

Letting agent 1
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Figure 26: Access to advice

 

Base: All respondents (n=1205) 

The favoured location for drop in sessions was libraries with over half of survey 

respondents choosing this option (55%). 

Figure 27: Advice locations

 

Base: All respondents (n=1209) 

When comparing the results of respondents from priority neighbourhoods and the rest of 

the district it can be seen that those from priority neighbourhoods are significantly more 

Digital access (e.g. web chat, online help
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likely to prefer to go to the council offices for advice (59% compared to 37%) or to 

community centres (56% compared to 44%). 

Respondents aged between 16 and 34 are significantly less likely to select the council 

offices as a location for drop in advice sessions (24% compared to 48% of 35-44, 44% of 

45-64 and 47% of 65+). 

Other locations suggested for drop in advice sessions included citizens advice bureau (6 

comments), local shopping centres (3 comments), mobile/pop up centres (2 comments) 

and job centres (2 comments). Some respondents raised that locations would need to 

allow for private and confidential discussions and be accessible for all. 

Drop in advice sessions are currently offered within South Gloucestershire’s highest areas 

of demand – Cadbury Heath, Kingswood, Patchway, Staple Hill and Yate/Dodington. The 

majority of respondents agreed with these locations (85%). 

Those that did not agree were asked to suggest alternative geographic locations. The 

most common request was Thornbury with 76 comments quoting this area. 

Figure 28: Other locations 

 

Area
No. of 

comments

Thornbury 76

Bradley Stoke 24

Filton 20

Stoke Gifford / Stoke Lodge / Little Stoke 14

All 10

Hanham 6

Severn Vale / Severn Beach / Pilning 6

Downend 5

Emersons Green / Lyde Green 5

Winterbourne 5

Yate 3

Rural / No transport access from villages 3

Easy access for disabled 3

Alveston / Olveston 2

Bristol 2

Frampton Cotterell / Coalpit Heath / Iron acton 2

Longwell Green 2

Wooton Under Edge 2

Cribbs 1

Frenchay 1

Marshfield 1

The North 1

The South 1

Warmley 1

Wick / Bitton 1
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4. Appendix 

4.1 Appendix A 
The table below shows the sample profile prior to weighting.  

 

 

 

 

 

Unweighted sample base Unweighted %

Census 2011 % 

(Target for 

weighting)

Sample base 1255 100% 100.0%

Kingswood 41 3.3% 5.5%

Yate & Dodington 38 3.0% 3.0%

Staple Hill 31 2.5% 2.2%

Cadbury Heath 16 1.3% 1.2%

Patchway 15 1.2% 1.7%

Rest of district 1114 88.8% 86.3%

Male 656 52.3% 50.0%

Female 583 46.5% 50.0%

Prefer not to say 16 1.3%

16-34 55 4.4% 28.7%

35-44 99 7.9% 17.9%

45-64 494 39.4% 32.6%

65+ 581 46.3% 21.0%

Prefer not to say 26 2.1%

White 1143 91.1% 95.0%

BME 37 2.9% 5.0%

Prefer not to say 75 6.0%

Yes 153 12.2% 16.0%

No 1064 84.8% 84.0%

Prefer not to say 38 3.0%

Disability

Age group

Ethnicity

Priority neighbourhoods and rest of district

Gender
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4.2 Appendix B 
A copy of the survey is included below: 
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