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1. Key Findings  
 

In this survey participants were asked questions about the South Gloucestershire News 

which was recently sent to all households in South Gloucestershire. The key findings from 

this survey are detailed below: 

 

Feedback on the most recent copy of SGN 

 Over two thirds (64%) of respondents had received a copy of the South 

Gloucestershire News (SGN) through their door. 

 Just under two fifths (39%) of those who received the SGN read all or most of it. 

Only 8% did not read any of it. 

 Over half of the survey respondents found the SGN easy to understand (52%) and 

just under half felt it was informative (48%). 

 The majority of respondents (59%) considered 26p per copy for print and 

distribution to represent good value for money. 

 

 

Preferences for future copies of SGN 

 

 When asked if they would like to receive South Gloucestershire News again, the 

majority said ‘Yes’ (57%). Those who had not received a copy of SGN through the 

post were asked if they would be interested in receiving it in the future, to which 

57% said ‘Yes’. 

 The preferred frequency for receiving SGN was four times a year as suggested by 

43% of respondents. 

 Printed newsletters were favoured to online versions with 60% choosing to receive 

a copy through their door in the future. 
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2. Introduction 
2.1 Background 

The following report provides a summary of findings from a survey by South 

Gloucestershire Council’s Viewpoint panel. The survey was conducted in July 2019. 

Members of South Gloucestershire Council’s Viewpoint panel were asked for their 

feedback on a recent publication of the South Gloucestershire News. The results will be 

used to help the communications team decide if the South Gloucestershire News should 

be reinstated and the format which it should take. 

 

2.2 Methodology 

The survey was sent to all 2,679 members of South Gloucestershire Council’s Viewpoint 

panel either by post (16%) or by email (84%). The survey was open from 1st - 21st July 

2019. 

 

2.3 Sample and Response 

1,325 completed surveys were received giving a response rate of 49%. 

The panel aims to be as representative of the population of South Gloucestershire as 

possible and any over- or under-representations with regards to certain demographics are 

balanced by weighting the data to match the proportions present in the population. 

Quantitative data has been weighted according to population information taken from the 

2011 Census (Office for National Statistics).  

The results for this survey are weighted by gender, age and location. Data has been 

weighted by four age categories (16-34, 35-44, 45-64, 65+). The geographical locations 

used for weighting are priority neighbourhoods. There are five priority neighbourhoods in 

South Gloucestershire: 

 Cadbury Heath 
 Kingswood 
 Patchway 
 Staple Hill 
 Yate & Dodington 

 
These areas were defined using the English Indices of Deprivation as areas where higher 

numbers of people do not achieve their full potential, have poorer health outcomes, are 

employed in less well paid jobs or are unemployed and have higher levels of crime. For 

further information please visit http://www.southglos.gov.uk/community-and-living/stronger-

communities/priority-neighbourhoods/ 

 

 

 

 

 

http://www.southglos.gov.uk/community-and-living/stronger-communities/priority-neighbourhoods/
http://www.southglos.gov.uk/community-and-living/stronger-communities/priority-neighbourhoods/
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Figure 1: Map of priority neighbourhoods 

 

© Copyright South Gloucestershire Council 2018. All rights reserved. 
© Crown Copyright and database rights 2014 Ordnance Survey 100023410. All rights reserved. 
 Contains National Statistics data © Crown Copyright and database right 2018. 
 

The data is not weighted by ethnicity due to the low number of responses from Black and 
Ethnic Minority residents (BAME).  
 
Base numbers shown for graphs/charts in this report reflect the weighted number. 
Qualitative data (comments questions) has not been weighted. A full breakdown of the 
sample profile is available at Appendix A. 
 

2.4 Reporting 

This report presents survey findings by subject area and follows the format of the 

questionnaire included at Appendix B of this report. 

A summary of each question is provided and some of the key significant findings for 

gender, age groups (16-34, 35-44, 45-64, 65+), and priority neighbourhoods in comparison 

to the rest of the district, are included in this report. For each survey question, the 

difference in views of different sample groups have been tested for significance at a 95% 

confidence level. These differences are discussed throughout the report where relevant. 

Sums of percentages reported in this document may deviate from the actual total due to 

rounding. Greater deviations from 100% occur where respondents were able to choose 

multiple options and percentages are based on the number of respondents. 

A full list of all comments made is available on request; due to the large number of 

individual comments made it has not been possible to include the full text of all comments 

within the main body of this report. 

The following section details the results that the survey produced.  
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3. Survey results 
The South Gloucestershire News (SGN) was sent to all households and the first question 

of the survey aimed to get an idea of how successful this mail out was as a way of 

reaching residents. The majority of respondents (64%) confirmed they did receive a copy 

through their door and just over a quarter (28%) stated they had not received it. A small 

proportion (8%) were unsure. 

It is possible that some copies were successfully mailed but did not attract the reader’s 

attention and became lost amongst other mail. It is also possible that it was received by 

another member of the household who did not complete the survey. 

Figure 2: Q1 ‘Did you receive a copy of SGN through your door in the last few days?’ 

 

Figure 3: SGN reach by ward 

 

Note: Results for this question are not weighted in order to better represent the number of those who have/have not 

received the newsletter.  

Base Yes No Not sure

Counts 1321 850 370 101

% 100.0% 64.3% 28.0% 7.6%

Did you receive a copy of South 

Gloucestershire News?

Ward Base Yes No Not sure

Charfield 15 80% 20% -

Boyd Valley 52 79% 19% 2%

Chipping Sodbury & Cotswold Edge 57 74% 19% 7%

Filton 54 72% 19% 9%

Yate Central 32 72% 16% 13%

Bitton & Oldland Common 36 69% 25% 6%

Winterbourne 35 69% 26% 6%

Dodington 69 68% 26% 6%

Longwell Green 56 68% 30% 2%

Severn Vale 65 68% 23% 9%

Kingswood 29 66% 28% 7%

Stoke Gifford 75 65% 25% 9%

Woodstock 31 65% 19% 16%

Bradley Stoke South 58 64% 28% 9%

Staple Hill & Mangotsfield 71 62% 31% 7%

Hanham 52 62% 33% 6%

Emersons Green 62 61% 29% 10%

Patchway Coniston 23 61% 35% 4%

Parkwall & Warmley 48 60% 25% 15%

Frenchay & Downend 83 60% 39% 1%

Yate North 55 60% 27% 13%

Bradley Stoke North 61 59% 34% 7%

Thornbury 65 59% 32% 9%

Stoke Park & Cheswick 12 58% 25% 17%

New Cheltenham 37 57% 32% 11%

Frampton Cotterell 51 55% 31% 14%

Pilning & Severn Beach 22 55% 46% -

Charlton & Cribbs 15 53% 47% -

Did you receive a copy of South Gloucestershire News?
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Respondents who had received the newsletter were asked some follow up questions 

about the content. 

Just under two fifths (39%) of respondents confirmed they read ‘all or most’ of the 

newsletter and only 8% did not read any at all. 

Figure 4: Q3 ‘How much of this copy of SGN did you read?’

 

Base: Respondents who had received SGN (n=819) 

Analysis by gender highlights that men were significantly more likely than women to read 

the newsletter. 42% of men read all or most of it compared to 35% of women, and 33% of 

men read some of it, compared to 26% of women. Analysis by age shows that 

respondents over the age of 45 were more likely to have read all or most of it (49% 

compared with 25% of 16-44 year olds) and those aged under 45 were significantly more 

likely to have not read any of it (14% compared to 3% of 45+ year olds). 
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When asked how they would describe the content of SGN, the largest proportion of 

respondents selected ‘Easy to understand’ (52%), closely followed by ‘informative’ (48%). 

A third said SGN was ‘interesting’ (33%), just under a quarter found it ‘useful’ (24%) and 

one fifth agreed the content was ‘relevant’ (21%). 

Figure 5: Q4 ‘Which of the following would you use to describe the content of SGN? (Select all that 

apply) 

 

Base: Respondents who had received SGN (n=802) 

Respondents over the age of 45 were significantly more like to find the content interesting 

and useful than those aged 16-44 (57% compared to 39% for interesting and 31% 

compared to 18% for useful). 

Survey participants were given the opportunity to provide any further feedback on the 

content of SGN and 189 comments were left (27 miscellaneous comments removed from 

total).  

The most common theme was that it was too biased and politically motivated. 21 
comments stated that it felt like a Conservative promotional leaflet. 13 comments 
mentioned that there was too much focus on the council leader giving it the feel of an 
election campaign. There were also 13 comments suggesting that the SGN only covered 
success stories and therefore did not give a full overview. 
 
“Seemed to just be a lot of leaders expressing their views - no balance of the issues for a wider point of view” 
 
 
“It was informative, but I also felt it was political in that it was trying to show boat the Conservative achievements. I would 
prefer it to be non-political and focus on council news without pictures of Toby Savage. If you are going to spend 26p on 
each copy, then try not to make it a political party leaflet.” 
 
 
“If you missed the front cover you'd be forgiven for thinking it was a piece of Conservative election material or a publicity 
puff for Toby. Not bi-partisan, nor balanced content, nor explaining what the council does, just an advert for the tories 
and glossing over all the things they don't do.” 
 

 

Easy to understand
52%

Informative
48%

Interesting
33%

Useful
24%

Relevant
21%

None of the above
14%

 

Which of the following would you use to describe the content of South
Gloucestershire News?
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The next point most frequently raised was that the SGN is not a good use of resources 

and does not represent value for money. This theme was mentioned in 35 comments.  

“Some information could be included in the local papers. In this time of harsh cutbacks, spending money on a council 

publication that isn't crucial could be used on something beneficial to residents in S. Glos” 

“I had serious questions in my mind about how many people are involved and being paid for doing this when we cannot 
meet the needs of vulnerable disabled children and adults. I feel that this would be very low on my priorities. Does 26p 
per copy cover the wage bill of the corporate support dept? 

 
20 comments mentioned a desire for more information on current issues and upcoming 
council plans. Topics requested included roadworks, housing plans and metrobus plans. 
 
“Info on large planning activities such as stadium(s), roadworks, what is being done about empty retail units particularly 
in Cheswick Village” 
 
“Not enough on tackling pertinent issues in South Glos such as graffiti and litter.” 
 

There were also a number of positive comments on the content of this copy of SGN. 20 

people advised they found the content enjoyable and/or informative. The article detailing 

the new councillors was highlighted as useful in 21 comments. 

 
‘I liked it as it gave me more information on services and what is happening in my area - very informative.’ 
 
 
‘It is good to get a quick overview of what the council is doing.’ 

 

Figure 6: Further comments on content 

 

Comment type
No. of 

comments

Biased 47

Not a good use of resources/not value for money 35

Councillors information was useful 21

Interesting/informative/useful/enjoyable 20

Include current issues and plans 20

Uninteresting 9

Not relevant to me 9

Provide more detail not just overview / more facts 8

Interesting to see how council tax spent 7

Content covered in other local publications 6

Well presented 6

Some text hard to read 4

List councillors by ward instead of surname 4

Provided me with new information 3

Print in lower quality (less colour, cheaper paper) 3

Good variety of content 2

Include information on consultations 2

Include contact details for questions 1

More text and less images 1

Include environmental issues/advice 1

Difficult to understand graphs 1

Too long 1

Use advertising to cover costs 1
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Survey participants were provided with details on the cost per newsletter and the majority 

felt that this represented good value for money (59%). 

Figure 7: Q6 ‘This newsletter cost 26p per copy to print and distribute, do you think this represents 

good value for money?’ 

 

Base: Respondents who received SGN (n=820) 

When asked if they would like to receive SGN again, over half said ‘yes’ (57%) and under 

one fifth said ‘No’ (19%). 

Figure 8: Q7 ‘Would you like to receive SGN again?’ 

 

Base: Respondents who received SGN (n=820) 
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When comparing the results by gender it can be seen that men were significantly more 

likely than women to be interested in receiving SGN again in the future (63% compared to 

51%). Analysis by age highlights that respondents aged between 16 and 34 were 

significantly more likely to not be interested in receiving SGN news again (30% compared 

to 14% of 35-44 year olds, 18% of 45-64 year olds and 10% of 65+ year olds). 

 

41% of respondents who would not like to receive SGN again also advised that they did 

not find the newsletter to be easy to understand, informative, interesting, useful or 

relevant. The large majority (82%) of respondents who were not interested in receiving 

SGN again also stated that they did not believe it to represent good value for money. 

These factors may indicate some of the reasons why people would not wish to receive the 

newsletter again in the future. 

Figure 9: Content Vs receiving again 

 

 
Figure 10: Value for money Vs receiving again 

 

 

Respondents who advised they had not received a copy of SGN were also asked if they 

would be interested in receiving a copy in the future. Again the majority said ‘yes’ with 57% 

selecting this response compared to just 15% who stated they would not be interested. 

Figure 11: Q2 ‘Would you be interested in receiving SGN?’ 

 

Base: Respondents who had not received SGN (n=500) 

 

 

Ye s Ma ybe No

Ba se 5 2 2 19 3 117

Ea sy to unde rsta nd 56% 44% 40%

Informa tive 70% 39% 15%

Inte re sting 48% 22% 9%

Use ful 38% 18% 10%

Re le va nt 29% 12% 8%

None  of the  a bove 1% 16% 41%

Would you like  to re c e ive  South 

Glouc e ste rshire  Ne ws a ga in?

Which of 

the 

following 

describe 

the 

content?

Ye s Ma ybe No

Ba se 4 6 8 19 8 15 3

Ye s 84% 37% 10%

No 5% 28% 82%

Don't 

know
11% 35% 8%

Would you like  to re c e ive  SGN 

a ga in?

Do you think 

this 

re pre se nts 

good va lue  

for mone y?

Yes Maybe No

Counts 283 140 77

% 57% 28% 15%
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The preferred frequency for receiving SGN was four times a year (43%), followed by twice 

a year (34%). 

 
Figure 12: Q8 ‘How often would you like to receive South Gloucestershire News? 

 

Base: Respondents who would like to receive SGN again (n=1084) 

 

Other suggestions for frequency included: ‘whenever there is new information to share’ (3 

comments), once a month (2 comments), every other month (2 comments), weekly (1 

comment), 6-8 times a year (1 comment) and twice a year but with more regular updates 

in local publications (1 comment). 

 

 

 

 

 

 

 

 

 

 

 

Four times a year

Three times a year

Twice a year

Once a year

Other 2%

43%

34%

16%

6%

How often would you like to receive South Gloucestershire News?
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The majority of respondents (60%) would prefer to receive a copy of SGN as a printed 

newsletter delivered to their door. 

Figure 13: Q9 ‘How would you prefer to receive South Gloucestershire News? (Select all that apply)’ 

 

 

Base: Respondents who would like to receive SGN again (n=1086) 

Respondents over the age of 65 were less likely to want to receive a digital newsletter and 

significantly more likely to be interested in a printed newsletter. Those aged between 16 

and 34 were also more likely to prefer a printed newsletter than respondents aged 

between 35 and 64. The preference for 35 to 44 year olds was a digital newsletter that you 

can subscribe to with the majority of this age group selecting this option (54%). 

Figure 14: Format by age group

 

 

Base: Respondents who would like to receive SGN again (n=1086) 

Printed newsletter delivered to your door

Digital newsletter that you can subscribe to
receive by email

Digital newsletter that you can view and
download from a website

Other

39%

60%

1%

25%

How would you prefer to receive South Gloucestershire News?

Printed newsletter delivered to your door

Digital newsletter that you can view and
download from a website

Digital newsletter that you can subscribe to
receive by email

Other

18%

71%

3%

20%
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38%

26%

56%

1%

54%
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44%
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34%

45%

16-34 35-44 45-64 65+

Age Group (For Weig

Printed newsletter delivered to your door

Digital newsletter that you can view and
download from a website
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Other
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Other suggestions for methods of dispatch included making it available in public locations 

such as shops and libraries (5 comments), including articles in existing publications such 

as the local ‘Voice’ newsletters (2 comments) and using a mixture of online and printed 

copies, perhaps 2 of each per year (1 comment). 7 comments were also left to advise that 

due to a lack of computer skills a printed version would be required. 

 

4. Appendix 

4.1 Appendix A 
The table below shows the sample profile prior to weighting.  

 

Unweighted sample base Unweighted %

Census 2011 % 

(Target for 

weighting)

Sample base 1325 100% 100.0%

Kingswood 48 3.6% 5.5%

Yate & Dodington 40 3.0% 3.0%

Staple Hill 27 2.0% 2.2%

Cadbury Heath 17 1.3% 1.2%

Patchway 15 1.1% 1.7%

Rest of district 1178 88.9% 86.3%

Male 719 54.3% 50.0%

Female 591 44.6% 50.0%

Prefer not to say 15 1.1%

16-34 40 3.0% 28.7%

35-44 102 7.7% 17.9%

45-64 541 40.8% 32.6%

65+ 607 45.8% 21.0%

Prefer not to say 35 2.6%

White 1215 91.7% 95.0%

BME 29 2.2% 5.0%

Prefer not to say 81 6.1%

Yes 174 13.1% 16.0%

No 1108 83.6% 84.0%

Prefer not to say 43 3.2%

Disability

Age group

Ethnicity

Priority neighbourhoods and rest of district

Gender
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4.2 Appendix B 
A copy of the survey is included below: 
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